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Abstract 

This study surveyed public relations practitioners (N=409) from four reputable directories of 

nonprofit organizations in the United States. Using the Unified Theory of Acceptance and Use of 

Technology (UTAUT), the differences in the adoption of social media and the credibility of 

social media tools were assessed based on gender. The survey examined whether the adoption of 

social media depends on the presence of a public relations department within the organization.  

Finally, a relationship between the UTAUT factors and credibility were explored. Findings 

indicated that women consider social media to be beneficial and interesting whereas men exhibit 

more confidence in actively utilizing social media tools within their organization. Additionally, 

organizations with specified public relations departments were more likely to adopt social media 

practices. Positive correlations between the UTAUT factors and credibility indicated that those 

who find social media credible were more likely to use it within their workplace. 
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Introduction 

Social media offers numerous opportunities for public relations practitioners to interact 

with the public while adopting new forms of technology and integrating them into their everyday 

lives. These advances in technology have experienced widespread use among public relations 

practitioners (Sallot, Porter, & Acosta-Alzuru, 2004). As more forms of social media emerge, it 

is beneficial for public relations practitioners to understand how to use these tools as they relate 

to their jobs. In particular, practitioners working for nonprofit organizations can benefit from 

adopting social media due to their often-limited monetary resources (Dyer, Buell, Harrison, & 

Weber, 2002). 

            Social media includes participatory online media where news, photos, videos, and 

podcasts are made public via social media Web sites through submission by the user. These 

technologies are unique in that they transform people from content readers into content 

publishers (Kaye, 2005). Social media connects information in a collaborative manner and can 

take many different forms, including blogs, e-mail, instant messaging, Intranets, photosharing, 

podcasts, social networks, video sharing, and wikis (Lister, Dovey, & Giddings, 2003). 

            Due to the lack of existing research on the use of social media by nonprofit organizations, 

the researchers chose to investigate this area to further existing knowledge. The purpose of this 

study was to find out how nonprofit public relations practitioners are adopting social media tools 

and if they view them as credible. Through an online survey of nonprofit public relations 

practitioners, we employed the Unified Theory of Acceptance and Use of Technology (UTAUT) 

to examine the practitioners' use of social media and investigated their familiarity with social 

media, their level of participation in communication technologies, their behaviors concerning 

new media communication outlets, and their tendencies to adopt these tools. 
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Literature Review 

While social media research has recently flourished in the public relations field (Sallot et 

al., 2004; Porter, Trammell, Chung, & Kim, 2007), very little research has studied the impact of 

social media on public relations practitioners in nonprofit organizations.  

To understand usage behavior and intentions of nonprofit public relations practitioners 

regarding social media, this study employed the UTAUT theory (Venkatesh, Morris, Davis, & 

Davis, 2003). The UTAUT evolved from the compilation of eight previous models: theory of 

reasoned action, technology acceptance model, motivational model, theory of planned behavior, 

diffusion of innovation theory, model of PC utilization, a combined theory of planned 

behavior/technology acceptance model, and social cognitive theory (Venkatesh et al., 2003). 

The UTUAT has recently been used to study the acceptance of technology in various 

industries including medicine (Schaper, L. K. & Pervan, G. P., 2007) economics (Wymer & 

Regan, 2005), and telephone communication (Wu, Tao, & YangJ, 2007). With this study, we 

expanded the use of the UTAUT into the public relations field.   

Previously, public relations practitioners have been labeled as laggards (Porter, Sallot, 

Cameron, & Shamp, 2001), the last of five categories regarding technology adoption (Rogers, 

1995).  Rogers’ (1995) five categories of technology adoption are innovators, early adopters, 

early majority, late majority, and laggards. Based on the diffusion of innovation theory, one’s 

rate of adoption is most influenced by relative advantage (perceived need of technology), 

compatibility of technology, and complexity of technology (Bradford & Florin, 2003; Crum, 

Premkumar, & Ramamurthy, 1996).  

To understand the delayed adoption of technology by public relations practitioners, 

researchers investigated the value they place on the World Wide Web as a communication tool. 
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According to Hill and White (2000), practitioners believed Web sites improve an organization’s 

image, increase its sense of professionalism, and increase its level of competitiveness.  

It is important to note that if an organization does not value social media as credible, then 

it will not adopt social media tools. According to Greer (2003), the amount of time online was 

the strongest predictor of whether an organization perceived emerging technology as credible. In 

a study comparing the credibility of traditional media and social media, Johnson and Kaye 

(2004) found that weblog users deemed blogs as more credible than traditional media.  

A key benefit of adopting social media is its power to create interactive communication 

between an organization and its publics. Previous research affirms that social media, specifically 

blogs, has been effective in increasing the interactive capabilities of political campaign Web sites 

(Trammell, Williams, Postelnicu, & Landreville, 2006). Conversely, Kang and Norton (2004) 

found that although nonprofit public relations practitioners used the Web for organizational 

goals, such as connecting a variety of publics, the organizations were not successful in creating 

an environment for interactive communication with publics.  

Interactive communication may be difficult to achieve because the role of the public 

relations practitioner is not well developed in many nonprofit organizations (Dyer et al., 2002). 

Dyer et al. (2002) also found that only one-third of the practitioners they interviewed described 

their position as dedicated solely to public relations. In most nonprofit organizations, all 

employees shared responsibility for the public relations of the organization due to limited money, 

time, and person-power for a communications department.   

With this research, we hoped to gain a greater understanding of the acceptance, adoption, 

and credibility of social media as a public relations strategy, specifically in the nonprofit sector, 

through the application of UTAUT. 
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Methods  

            The purpose of this study was to explore the use of social media by public relations 

practitioners working for nonprofit organizations.  This study was approved by the University of 

Georgia IRB (Project # 2008-10610-0, see Appendix A for IRB application).  An online survey 

was employed to answer the research questions (see Appendix B).  This survey was created in an 

attempt to gather data including basic demographic information, adoption and use of social 

media tools by the respondent and their organization, and perceived credibility of social media.  

 A survey was chosen over other research methods due to its ability to gather 

descriptive information about large populations easily (Lawrence, Friedman, Kreps, & Botan, 

1990).  The multi-page online survey proved to be the best method to deploy this survey, as it 

could be easily distributed in a timely manner.  It required little effort by the respondents 

compared to a paper and pencil survey (Lawrence et al., 1990). 

            The drawbacks of using an online survey were similar to those of many other survey 

techniques. The research of Porter and Whitcomb (2003) indicated that the increasing amount of 

spammers and marketers online has caused a decrease in the response rate of online surveys.  

The use of technology also posed problems in the deployment of a survey, many e-mails were 

sent back due to delivery failure or duplicate e-mail addresses in the list.  We attempted to 

compensate for this problem by finding an extensive list of contacts compiled from four national 

directories of nonprofit organizations. 

 The lack of a selector statement in our e-mail was another limitation of our survey.  

Porter and Whitcomb (2003) asserted that research response rates were higher when a statement 

was included indicating that e-mail recipients had been chosen from a select group to participate 

in the research. 
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Instrument  

 In the survey we employed the UTAUT to explain adoption and organizational use of 

social media.  Behavioral intention and usage behavior were the main dependant factors of the 

theory (Venkatesh et. al., 2003).  We wrote our survey using a five-point Likert scale and the 

nine UTAUT factors.  These factors were directly determined by four key categories, including 

performance expectancy, effort expectancy, social influence, facilitating conditions, and 

voluntariness of use.  We also asked questions regarding attitudes toward using technology, as 

well as self-efficacy and anxiety associated with using social media 

The survey also employed a credibility scale to determine how credible respondents feel 

toward social media. Respondents answered questions on a five-point Likert scale to describe 

degree of fairness, accuracy, and depth of social media.  In addition to exploring the current use 

of social media, we were interested in whether public relations professionals find such tools 

reliable.  

Johnson and Kaye (2004b) discussed credibility in their online survey, which investigated 

the credibility of blogs in comparison to traditional social media tools.  Johnson and Kaye 

(2004b) defined media credibility as "worthiness of being believed," (p. 627).  The study found 

that respondents consider weblogs more credible than other media sources. 

Sample 

 To select survey participants, four lists of nonprofit organizations were identified.  The 

first list was the 200 largest charities in the United States according to Forbes.com 

(http://www.forbes.com/lists/2005/14/Revenue_1.html).  The second and third lists were the 

National Charity Seal Program (http://www.give.org/seal/participants.asp) and the Accredited 

Charity Directory (http://us.bbb.org/WWWRoot/SitePage.aspx?site=113&id=4fce305d-7652-
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45e3-8273-a3ee326a0e9d) through the Better Business Bureau.  The fourth list was from Charity 

Navigator (http://us.bbb.org/WWWRoot/SitePage.aspx?site=113&id=4fce305d-7652-45e3-

8273-a3ee326a0e9d), an independent charity evaluator online. (For a complete list of e-mail 

contacts, see Appendix C).  These lists were used to search for Web sites for each organization.  

The Web sites were then browsed extensively to find all employees related to public relations.  

These contacts were usually found through a newsroom or pressroom, by scanning employee 

contact lists and directories, or reading press releases. 

Although our target demographic included public relations practitioners working in 

nonprofit organizations in the United States, we sent the survey invitation to anyone in the 

identified organizations that were potentially responsible for public relations tasks.  Depending 

on the organization, the public relations contact was often referred to by a different title.  For 

example, we acknowledged that many organizations use the title “director of marketing” 

interchangeably with “director of public relations” or “director of communications.”  Therefore, 

we contacted a wide variety of nonprofit practitioners.  Some organizations did not list personal 

e-mail addresses for their contacts, so the organization’s general information e-mail address was 

used.  An e-mail invitation was sent with the following: 

“I am an undergraduate PR student at UGA and am doing a survey on nonprofits 
for a class project. Please help!  
 
It takes about 12 minutes to complete this confidential, online survey.  The survey asks 
basic questions about you and your media use for work.  Only aggregate responses will 
be used.  Nothing that identifies you with any of your responses will be linked to you.  
 
You can take the survey at http://www.surveymonkey.com/s.aspx until tomorrow at 5 
p.m.” 
 

This invitation was worded according to research by Porter and Whitcomb (2003) who found 

increases in response rates were likely when a deadline was included in the e-mail.  The survey 
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remained open for four days from March 24, 2008 to March 27, 2008, and the e-mail stated that 

the practitioner would need to take the survey by 5 p.m. the following day. 

 The survey was sent to 2,164 people, but 126 were undeliverable.  A reminder e-mail / 

second wave was sent on the third day the survey was open.  We received responses from 527 

practitioners, leading to a 25.8% response rate of practitioners over the age of 18. 

The study itself consisted of four major research questions for which the survey was 

designed to answer.  They were as follows: 

 RQ1a: Are there differences in the adoption of social media based on gender?  

 RQ1b: Are there differences in the perception of the credibility of social media based on 

  gender?  

 RQ2: Does adoption of social media vary based on whether the organization has a  

public relations department? 

RQ3:   Is there a relationship between the UTAUT factors and credibility? 

Results 

Demographics 

For the survey, 20.0% responded (N = 409). Of the respondents, 404 indicated that they 

used some form of social media compared to only 5 who indicated that they did not use any of 

the 18 forms of social media that were specified in the survey. The average number of social 

media tools used by one practitioner was 4.99 (SD = 2.82). Of the 18 types of social media, the 

following frequencies were most reported: 97.8% (n = 400) used e-mail, 54.5% (n = 223) used 

social networks, 51.1% (n = 209) used video sharing, and 48.4% (n = 198) used blogs (see Table 

1).  
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 Of the participants who self-reported demographic information, 71.00% (n = 245) were 

female and 29.9% (n = 100) were male. The average age of participants in our study who 

indicated their age was 39.75 years old (SD = 11.59). When asked their highest level of 

education, 74.6% (n = 305) of respondents had a graduate degree or higher, 44.3% (n = 181) had 

a bachelor’s degree, 98% (n = 401) had an associate’s degree, and 98.5% (n = 403) had a high 

school degree. Refer to Tables 1 and 2 for more comprehensive demographic results. 

-Table 1 About Here- 

-Table 2 About Here- 

Data Analysis 

Consistent with previous uses of UTAUT, we conducted a factor analysis of the 34-item 

UTAUT scale. Traditionally, UTAUT yields nine factors. A principle axis components factor 

analysis (varimax rotation) resulted in eight factors in our study. We named our eight factors 

based on the UTAUT factor most present. The 8-factor solution explained 68.7% of the variance.  

Table 3 outlines the items and loadings within each factor.  

 The following is a description of each factor as it loaded in our factor analysis.  The 

variables in our factors are then compared with the original variables outlined by Venkatesh et al. 

(2003). Each Cronbach’s alpha correlation coefficient is reported and compared to the Internal 

Consistency Reliability (ICR) of Venkatesh et al.’s findings in Table 14a (2003).  

Factor 1: Performance Expectancy and Attitude Toward Using Technology 

 Cronbach’s alpha for the index was high (∝ = .84), with no single item out of seven 

raising the alpha significantly if deleted. The following variables were included in Factor 1:  

PE3, PE2, A2, A3, A1, PE1, and PE4. Venkatesh et al’s factors included the same variables as 

ours, with the exception of A4 being omitted here. In Venkatesh et al.’s study, performance 
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expectancy and attitude toward using technology factored separately. Venkatesh et al. reported 

ICR = .92 for performance expectancy and ICR = .84 for attitude toward using technology 

(2003). 

Factor 2: Social Influence 

Cronbach’s alpha for the index was the second highest of the indices used (∝ = .89), with 

no single item out of seven raising the alpha if deleted. The following variables were included in 

Factor 2: SI1, SI2, SI3, SI4, A4, V3, and ANX1. In the original UTAUT factors, A4, V3, and 

ANX1 were not included in this factor; therefore, in this study, they are considered outliers 

compared to the original findings. Venkatesh et al. reported ICR = .88 for social influence 

(2003). 

Factor 3: Effort Expectancy 

Cronbach’s alpha for the index was high (∝ = .87), with no single item out of four raising 

the alpha significantly if deleted. The following variables were included in Factor 3: EE3, EE2, 

EE4, and EE1.  The variables included in this factor align with the original study. Venkatesh et 

al. reported ICR = .91 for effort expectancy (2003). 

Factor 4: Behavioral Intentions 

Cronbach’s alpha for the index was highest out of the indices used (∝ = .96), with no 

single item out of three raising the alpha if deleted. The following variables were included in 

Factor 4: BI1, BI2, and BI3. The variables included in this factor align with the original study.  

Venkatesh et al. reported ICR = .92 for behavioral intentions (2003).   

Factor 5: Facilitating Conditions 

Cronbach’s alpha for the index was moderate (∝ = .72), with no single item out of four 

raising the alpha significantly if deleted. The following variables were included in Factor 5: FC1, 
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FC2, FC4, and FC3. The variables included in this factor align with the original study. 

Venkatesh et al. reported ICR = .87 for facilitating conditions (2003).   

Factor 6: Voluntariness of Use 

 Cronbach’s alpha for the index was high (∝ = .82), with no single item out of two raising 

the alpha if deleted. Venkatesh et al’s study included voluntariness of use as an independent 

variable (2003). V3 should have factored with other variables of its kind; however, it 

materialized in Factor 2 instead. The following variables were included in Factor 6: V2 and V1. 

Factor 7: Anxiety 

Cronbach’s alpha for the index was moderate (∝ = .70), with no single item out of three 

raising the alpha significantly if deleted. Venkatesh et al’s factors included the same variables as 

ours, with the exception of ANX1 being omitted here. The following variables were included in 

Factor 7: ANX3, ANX4, and ANX2. Venkatesh et al. reported ICR = .83 for anxiety (2003). 

Factor 8: Self-Efficacy 

Cronbach’s alpha for the index was low (∝ = .65), with no single item out of four raising 

the alpha if deleted. The variables included in this factor align with the original study. The 

following variables were included in Factor 8: SE4, SE2, SE3, and SE1. Venkatesh et al. 

reported ICR = .89 for self-efficacy (2003).   

Credibility 

 Cronbach’s alpha for the index was moderate (∝ = .75), with no single item out of three 

significantly raising the alpha if deleted.  The variables included were cr_acc, cr_fair, and cr_ind.  

They align with Johnson and Kaye’s (2004b) original study, which reported a moderate 

Cronbach’s alpha (∝ = .79) in their weblog credibility index. 

-Table 3 About Here- 
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RQ1a 

RQ1a asked whether there were differences in adoption of social media based on gender. 

In order to test this, we performed a series of independent sample t-tests with each UTAUT 

factor comparing males and females. Three factors yielded statistically significant differences 

based on gender. In factor one, performance expectancy and attitudes, females (M = .11, SD = 

.94) scored higher than males (M = -.24, SD = .82), t = .74, p < .01. In contrast, in the next two 

factors the reverse was true regarding the adoption of social media. In factor two, social 

influence, females (M = -.07, SD = .96) scored lower than males (M = .18, SD = .71), t = 8.67, p 

< .01. In factor five, facilitating conditions, females (M = -.06, SD = .90) scored lower than 

males (M = .18, SD = .74) t = 4.25, p < .05. 

RQ1b 

RQ1b asked whether there were differences in adoption of social media based on gender 

and credibility. In order to test this, we performed an independent sample t-test with the 3-item 

credibility index comparing males and females. There was not a statistically significant 

difference. 

RQ2 

RQ2 asked whether there were differences in adoption of social media based on whether 

the organization has a public relations department. In order to test this, we performed a series of 

independent sample t-tests with each UTAUT factor comparing whether the organization has a 

public relations department. One factor yielded statistically significant differences. In factor five, 

facilitating conditions, organizations with public relations departments (M = .09, SD=.83) were 

more likely to adopt social media practices than those without public relations departments (M = 

-.17, SD=.92), t = 3.64, p < .01. 
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RQ3 

RQ3 asked if there were relationships between the UTAUT factors and credibility. 

Correlations revealed several statistically significant relationships. Credibility and factor 1 had a 

moderate relationship, while credibility and factors 5, 6, and 8 had positive weak relationships. 

Credibility correlated with factor 1, performance expectancy and attitudes, (r = .43, p < .001); 

factor 5, facilitating conditions, (r = .15, p < .01); factor 6, voluntariness, (r = .13, p < .01); and, 

factor 8, self-efficacy, (r = .15, p < .01).   

Discussion 

Although there has been extensive research involving UTAUT and in the field of public 

relations, the two have never before been combined.  Therefore, our research bridged the gap 

between the two.  Not only have we applied UTAUT to an entirely new discipline, we have 

focused on how nonprofit practitioners adopt a specific type of technology—social media.  This 

new, unique application of UTAUT, combined with credibility theory, revealed several 

interesting findings about how nonprofit practitioners adopt and perceive social media. 

 Overall, 98.7% of respondents used at least one form of social media.  This is logical 

since nonprofit organizations usually have small budgets and, therefore, need as much free 

publicity as possible.  Since social media is available to anyone and is free, it would behoove 

employees in nonprofit organizations to use at least one of these social media technologies. In 

addition, there were numerous organizations dedicated to fine arts who would likely benefit from 

social media technologies such as podcasts, video sharing, and photosharing to convey visual 

and audible examples of their organization’s work.  This high percentage also explains the 

geographic dispersion of nonprofit organizations’ regional or state offices.  In order to 
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communicate with employees elsewhere, e-mail, the most commonly cited social media 

technology on the survey, would likely be used. 

RQ1a 

 In regard to our first research question, asking about differences in adoption of social 

media based on gender, we found that males scored higher on social influence and facilitating 

conditions while females scored higher on performance expectancy and attitudes.  This could be 

explained by our findings that women consider using social media beneficial to their 

organization by improving productivity and efficiency as well as being interesting, fun, and 

enjoyable.  On the other hand, men were more optimistic in thinking their organization had the 

knowledge and structure (facilitating conditions) to put social media to use.  This could be due to 

a gender difference in how ‘use’ is defined.  If men considered organizational goals to be a ‘use’ 

of social media, then the organizations may be seen as having a more facilitating structure. 

 Previous research regarding gender and technology adoption found that men and women 

view technology differently (Ryan, 2003).  Ryan’s (2003) research indicated that women adopt 

technology as rapidly as men and use computers more frequently than men to complete tasks.  

However, Porter et al. (2001) found that women in public relations use online databases less 

often than men. 

RQ1b 

 When we investigated differences in the perception of credibility of social media based 

on gender, we found that there was no statistically significant difference.  This was not 

exceptionally surprising, as there is conflicting research connecting demographics with 

perceptions of credibility.  Johnson and Kaye (2004a) found that demographics were the best 

predictor of Web credibility, but that the influence of demographics on the perceived credibility 
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of the Internet was decreasing as web users changed from young, white, wealthy males to a more 

mainstream demographic.  This research was also confirmed by Sallot et al. (2004) whose 

qualitative research study determined that Web use by males and females is now equal.  Johnson 

and Kaye (2004a) noted that other studies found that young females of lower education found 

Web content more credible.  Metzger, Flanagin, Eyal, Lemus, and McCann (2004) conducted 

research that concluded that men rated Web credibility higher than women.  Due to the 

contradictory research relating Internet credibility to demographics, it would be interesting to 

complete further research in this area. 

RQ2 

 After investigating if there was a difference in adoption of social media based on whether 

the organization had a public relations department, we found that organizations with dedicated 

public relations departments were more likely to adopt social media technologies than those 

without.  We attribute this to the fact that organizations with specified public relations 

departments often have larger budgets that allow them to experiment with a variety of methods 

of public outreach.  In addition, organizations are able to employ more knowledgeable 

practitioners who may be aware of social media options and how they can be applied to 

accomplish their objectives.  Dyer et al. (2002) found that although most nonprofit organizations 

have employees who are responsible for handling the company’s public relations tasks, only one-

third were solely devoted to public relations.  From this, it can be concluded that two-thirds of 

employees in nonprofit organizations are expected to handle multiple roles in addition to the 

traditional public relations duties.  Employees in these multidimensional roles cannot be 

expected to implement as specialized public relations efforts or develop as in-depth methods to 

reach their publics as employees who only deal with public relations. 
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RQ3 

 We found several correlations between the UTAUT factors and credibility.  There was a 

weak but significant correlation between credibility and facilitating conditions.  If practitioners 

have access to the technology, resources, assistance, and knowledge to understand the purpose, 

message, and capabilities of social media techniques, they are more likely to view social media 

as credible.  This rises from the basic human instinct to distrust things that are not understood as 

well as the fact that if a nonprofit organization cannot afford to purchase the necessary resources 

to utilize a specific social media, then they may not have the experience with that technology to 

find them credible. 

 There was a weak correlation between credibility and voluntariness.  If a practitioner 

views social media as credible, he or she is more likely to voluntarily seek it out for information 

or to employ the technology.  In addition, use of social media technologies that is not voluntary 

may affect credibility depending on who is forcing a practitioner to utilize that technique. 

 The third weak correlation we found was between credibility and self-efficacy.  

Practitioners who have a higher self-efficacy and believe they have a high ability to control the 

outcome of a task set before them may see social media as more credible because they have the 

self-awareness to discriminate and understand whether social media technologies are credible 

sources of information. 

 Our research yielded one moderate correlation between credibility and performance 

expectancy and attitudes.  The reason for this moderate correlation could be because practitioners 

are more likely to put a social media technology to use if they believe that publics find them 

credible.  This is supported by the research of Johnson and Kaye (2004b), which found that an 

organization’s priorities are influenced by its perception of social media credibility.  This is 
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logical because if publics find public relations tactics as credible, they are more likely to engage 

in dialogic communication as well as pay attention to the organization’s message.  Therefore, the 

practitioner would expect better performance from those tactics and would strive to utilize them 

in their campaigns. 

Limitations 

 Similar to all research, there were certain limitations that we were unable to avoid.  To 

begin, we ran into several issues specifically related to the use of a survey for research. There 

was no way for us to uncover dishonesty or laziness in people’s responses since surveys are 

based on a self-report method of investigation (K.Sweetser, class lecture, February 12, 2008).  A 

second limitation regarding the survey itself was the fact that respondents were not asked 

whether they use social media.  In hindsight, the first question on our survey should have been 

do you use social media in your professional capacity?  This would not only reveal the 

percentage of practitioners who did not use social media in any form, but would also remind 

them that personal use is different than professional use at their place of work.  This can be 

related to another limitation – defining the world use.  For example, when asked whether the 

respondent uses e-mail, this could be to simply communicate about meetings, etc. and not 

necessarily for public relations-related tasks.  Our research was focused on practitioners’ use of 

social media in public relations at work, not at home or for simple organizational tasks.  

Therefore, there may have been confusion about what using social media constituted.  

 Our data was limited by the fact that the four directories used to compile our contacts 

may not have included some recently developed or are extremely small organizations. Also, in 

trying to be brief in our opening e-mail statement, we used the abbreviation UGA for the 
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University of Georgia.  This proved to be a limitation in the collection of our data, as many 

recipients of the survey were unsure of what the abbreviation represented. 

Future Research 

 As with all research, the purpose is to create knowledge, but also to inspire others to build 

on that research to further the area being investigated.  It is apparent that there are a number of 

ways future researchers could expand upon our study.  One suggestion would be to investigate 

which specific social media services (i.e., Facebook, Twitter, etc.) are actually being used by 

nonprofit organizations as opposed to categories of social media (i.e., social networking).  Future 

research could also delve into the specific ways that nonprofit organizations are reaching their 

publics specifically using social media and which targets are best reached using different social 

media tools.  Finally, longitudinal research could investigate how adoption of social media 

technologies by publics and internal employees has changed since the organization first began 

utilizing social media tools. 

Conclusion 

The results of this study indicate that social media tools are becoming beneficial 

methods of communication for public relations practitioners in the nonprofit sector. 

Organizations with defined public relations departments are more likely to adopt social 

media technologies and use them to achieve their organizational goals. In addition, public 

relations practitioners are more likely to use social media tools if they find them credible. 

Social media techniques will become more abundant as public relations practitioners 

become mindful of their effectiveness in regards to reaching target audiences, promoting 

a specific cause, and further developing communication strategies.  

Because UTAUT has not previously been applied to the use of social media in 
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public relations, this study lays the groundwork for future research in this area. It would 

be beneficial for practitioners to better understand the adoption of social media in major 

corporations’ internal public relations departments and public relations agencies, which 

represent clients in the entertainment, sports, political, and tourism industries. As social 

media expands, it is essential for public relations practitioners to recognize the 

resourcefulness of these tools and take advantage of every available opportunity to 

effectively reach their publics. 
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Table 1. Demographic and Social Media Usage Self-Reported of Respondents in Sample 
 
 N % 
Gender   
 Male 100 29.0 
 Female 245 71.0 
Education Level of Practitioners   
 High School/GED 403 98.5 
 Associate’s degree 401 98.0 
 Bachelor’s degree 181 44.3 
 Graduate degree 305 74.6 
Type of Nonprofit Organization   
 Arts 362 88.5 
 Education 366 89.5 
 Entertainment 393 96.1 
 Environment 384 93.9 
 Healthcare/Hospitals 355 86.8 
 Human Services 322 78.7 
 Political Action/Non-government 353 86.3 
 Recreation 398 97.3 
 Religion 390 95.4 
 Tourism/Hospitality 399 97.6 
 Other  334 81.7 
Types of Social Media Tools Used   
 Blogs 198 48.4 
 E-mail 400 97.8 
 Events  154 37.7 
 Instant Messaging 55 13.4 
 Internet Hosted Video Games 13 3.2 
 Intranets 162 39.6 
 News Aggregation 56 13.7 
 PDA 58 14.2 
 Photosharing 111 27.1 
 Podcasts 112 27.4 
 Presence Applications 10 2.4 
 Second Life 15 3.7 
 Social Bookmarking 31 7.6 
 Social Networks 223 54.5 
 Text Messaging 51 12.5 
 Videoconferencing 110 26.9 
 Video Sharing 209 51.1 
 Wiki 74 18.1 
   
Note. Category classifications do not add up to 100% for each variable due to missing 
data/respondent not providing information and some classifications allowed multiple responses 
within the questions. 
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Table 2. Demographic Information Self-Reported of Respondents in Sample 
 
 M SD 
Age 39.75  11.59  
Number of PR practitioners in department 5.14* 13.45* 
Years in nonprofit sector 9.26  8.30  
Years at current job 4.45  5.09  
Years as PR practitioner 9.55  8.82  
   
Note. All categories are reported in years except number of PR practitioners in department.  
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Table 3. Unified Theory of Acceptance and Use of Technology (UTAUT) Factor Loading  
 

Factors M S.D. Factor Loadings 
   1 2 3 4 5 6 7 8 
Performance Expectancy and Attitude Toward Using Technology (Factor 1, ∝ = .84) 
Using social media increases 
my organization's 
productivity. 

3.49 .87 .74        

Using social media enables 
my organization to 
accomplish tasks more 
quickly. 

3.53 .84 .69        

Social media makes work 
more interesting. 

3.76 .87 .69        

Working with social media is 
fun. 

3.76 .81 .62        

Using social media is a good 
idea. 

4.18 .73 .58        

My organization would find 
social media useful. 

4.21 .72 .58        

If my organization uses social 
media, it will increase my 
chances of getting a raise. 

2.44 .89 .36        

Social Influence (Factor 2, ∝ = .89) 
People who influence my 
unit/department behavior 
think that we should use 
social media. 

3.64 .95  .77       

People who are important to 
my unit/department think that 
we should use social media. 

3.65 .91  .73       

The senior management of 
this business has been helpful 
in the use of social. 

3.14 1.01  .59       

In general, my organization 
has supported the use of 
social media. 

3.51 .93  .54       

My organization likes 
working with social media. 

3.29 .85  .48       

My superiors expect us to use 
social media. 

2.82 1.08  .48       

My organization feels 
apprehensive using social 
media. 

3.02 1.08  .44       
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Effort Expectancy (Factor 3, ∝ = .87) 
My organization would find 
social media easy to use. 

3.15 .99   .76      

It would be easy for my 
organization to become 
skillful at using social media. 

3.13 1.06   .75      

Learning to operate social 
media is easy for my 
organization. 

3.02 .97   .73      

My organization’s interaction 
with social media would be 
clear and understandable. 

3.42 .87   .46      

Behavioral Intention to Use Social Media (Factor 4, ∝ = .96) 
My organization intends to 
use social media in the next 
twelve months. 

3.93 .96    .86     

I predict my organization will 
use social media in the next 
twelve months. 

4.02 .96    .84     

My organization plans to use 
social media in the next 
twelve months. 

3.92 1.03    .80     

Facilitating Conditions (Factor 5, ∝ = .72) 
My organization has the 
resources necessary to use 
social media. 

3.27 1.08     .71    

My organization has the 
knowledge necessary to use 
social media. 

3.22 1.04     .66    

A specific person (or group) 
is available for assistance with 
social media difficulties. 

2.81 1.13     .50    

Social media is not 
compatible with other 
technologies my organization 
uses. 

3.69 .84     .34    

Voluntariness of Use (Factor 6, ∝ = .82) 
Organizational leadership 
does not require us to use 
social media. 

2.36 .91      .79   

Although it might be helpful, 
using social media is certainly 
not compulsory in my 
organization. 

2.37 .89      .73   
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Anxiety (Factor 7, ∝ = .70) 
My organization hesitates to 
use social media for fear of 
making mistakes we cannot 
correct. 

3.67 .92       .83  

Social media is somewhat 
intimidating to my 
organization. 

3.06 1.12       .55  

It scares me to think that my 
organization could lose a lot 
of information using social 
media by hitting the wrong 
key. 

3.81 .92       .51  

Self-Efficacy (Factor 8, ∝ = .65) 
My organization could 
complete a job or task using 
social media if we had just 
online help for assistance. 

3.35 .86        .58 

My organization could 
complete a job or task using 
social media if we could call 
someone for help if we got 
stuck. 

3.66 .79        .54 

My organization could 
complete a job or task using 
social media if we had a lot of 
time to complete the job. 

3.78 .75        .48 

My organization could 
complete a job or task using 
social media if there was no 
one around to tell us what to 
do as I go. 

3.07 1.03        .44 

           
Eigenvalues   11.04 2.77 2.25 2.08 1.57 1.42 1.15 1.06 
Percent of variance explained   31.51 7.03 5.46 5.22 3.57 2.77 2.22 1.93 
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Appendix A 
 

Check One                            Human Subjects Office 
New Application:                                                                                   University of Georgia 
Resubmission*:        Revision    (All changes must be highlighted)            612 Boyd GSRC 

Athens, GA 30602-7411 
*NOTE: A new application is required every five years.                                                          (706) 542-3199 

 

IRB APPLICATION   
MAIL 2 COPIES OF APPLICATION TO ABOVE ADDRESS  

(Check One)   Dr.       Mr.       Ms.    (Check One)  Dr.       Mr.       Ms.   

(Check One)   Faculty    Undergraduate    Graduate   (Check One)  Faculty    Undergraduate    Graduate  

Dr. Kaye Sweetser  
 
8101748200  Kristin Thornton  8101229500 

Principal Investigator    UGA ID Ð last 10 digits only  Co-Investigator   UGA ID  Ð last 10 digits 

Department Of Adpr, Grady College, 3018  Department Of ADPR, Grady College, 3018 
Department, Building and + Four 
(Include department even if living off campus or out of town) 
 

 Department, Building and + Four  

Same As Above  Same As Above 
Mailing Address (if you prefer not to receive mail in dept.)  Mailing Address (if you prefer not to receive mail in dept.) 

542-2409                                                   sweetser@uga.edu  
770-289-7872                                                       
kthorn@uga.edu 

Phone Number (s)                             E-Mail (REQUIRED)   Phone Number (s)                                 E-Mail  

   
** Signature of Principal Investigator 
 

 Signature of Co-Investigator (use additional cover 
sheets for more than one Co-Investigator) 

UGA Faculty 
Advisor:  

     

  

     

  

     

  

     

 
 Name 

 
 Department, Bldg+ Four 

 
 E-Mail (REQUIRED)  Phone No. 

 
**Signature:  

 

 
 
Date: 

     

  
UGA ID Ð last 
10 digits only 

     

 
**Your signature indicates that you have read the human subjects guidelines and accept responsibility for the 
research described in this application. 
 
If funded:  

     

  

     

   
 ***Sponsored Programs Proposal#  Name of Funding Agency   

***By listing a proposal number, you agree that this application matches the grant application and that you have 
disclosed all financial conflicts of interest (see Q6a)  
 

TITLE OF  
RESEARCH: 

Social Media Technology: The Use of Social Media by PR Practitioners 
NOTE: SUBMIT 4-6 WEEKS PRIOR TO YOUR START DATE 

APPROVAL IS GRANTED ONLY FOR 1 YEAR AT A TIME  
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CHECK ALL THAT APPLY : 
 

Investigational New Drug       Exceptions to/waivers of Federal regulations  
If yes to the above, provide details: 

     

 
 
Data Sets    Existing Bodily Fluids/Tissues      RP Pool      Deception  
Illegal Activities       Minors        Moderate Exercise        Audio/ Video taping  
MRI/EEG/ECG/NIRS/Ultrasound/ Blood Draw    X-RAY/DEXA    Pregnant 
Women/Prisoners  

 
HUMAN SUBJECTS RESEARCH APPLICATION  

 
INSTRUCTIONS: 

1. Type responses to all 11 questions (all parts) listed below (12 pt. font only). 
2. Do not answer any question with “see attachments” or “not applicable”. 
3. Submit original plus one copy to the Human Subjects Office. 
4. We will contact you via email if changes are required. Allow 4-6 weeks. 
   

IMPORTANT : Before completing this application, please determine if the project is a 
research project. Check the federal definition of research at 
http://www.ovpr.uga.edu/faqs/hso.html#7 or call the Human Subjects office at 542-3199. The 
IRB only reviews research projects. 
 

1.  PROBLEM ABSTRACT : State rationale and research question or hypothesis (why is this study 
important and what do you expect to learn?). 
As a result of the recent increase in the use and availability of various communication technologies 
and social media forms, public relations practitioners are facing enormous challenges in 
implementing these technologies in the public relations profession. The study proposed here will 
sample public relations practitioners. Participants will complete a questionnaire to evaluate their 
knowledge of social media technologies, how often they use social media technologies, how 
comfortable they are utilizing social media technologies, and how social media technologies impact 
their budget. The PR practitioners' perception of the credibility of social media technologies will 
also be evaluated. Additionally, demographic questions will be used to explore whether or not age, 
education level, training and/or experience influence social media use.  
RQ1: Do PR practitioners have the knowledge or expertise to use social media technologies? 
RQ2: What social media technologies are currently used by PR practitioners and to 
what extent do they use them? 
RQ3: Do PR practitioners use social media as a means of furthering their budget? 
RQ4: Do PR practitioners think social media is credible? 
 

2.  RESEARCH DESIGN: Identify specific factors or variables, conditions or groups and any 
control conditions in your study.  Indicate the number of research participants assigned to each 
condition or group, and describe plans for data analysis. 
During the Spring 2008 semester a random survey will be taken of public relations practitioners, 
adults age 18+ via e-mail. An initial e-mail will be sent to the participant. The survey will be 
conducted online through a Web page on a secure SSL server. The survey will consist of an initial 
participation consent request form. The practitioners will have the choice on the first page of 
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whether to participate. After reading the attached "Online Consent Form" the practitioners will 
select the box that says "I Agree" if they wish to participate in the survey. If they do not wish to 
participate in the survey then they will select the "I Do Not Agree" box, which will then not allow 
them to answer any questions. The survey (attached) will consist of sets of questions centered 
around our research questions. We will analyze  the data to determine the usage and crediblilty of 
various social media technologies by public relations practitioners. 
 

3.  RESEARCH SUBJECTS: 
   a. List maximum number of subjects 2,000, targeted age group adults 18+ years old (this 

must be specified in years) and targeted gender M, F; 

     

 
 

   
 
 
 
 
 
 
 
 
 
 
 
 

b. Method of selection and recruitment - list inclusion and exclusion criteria.  Describe the 
recruitment procedures (including all follow-ups). 
We will survey public relations practioners nationwide.  There is not an exclusion on race, 
gender sexual orientation or salary.  There are no age restrictions (other than participant being 
an adult 18+ years old). 
 
c. The activity described in this application involves another institution (e.g. school, 
university, hospital, etc.) and/or another country.  Yes   No  
If yes, provide the following details: 
1) Name of institution: 

     

 
2) County and state:     

     

 
3) Country:  

     

 
4) Written letter of authorization (on official letterhead only)/ IRB approval:  
      Attached:  
      Pending:   
 
d. Is there any working relationship between the researcher and the subjects? 
Yes   No , If yes, explain. 

     

 
 

   e. Describe any incentives (payment, gifts, extra credit). 
Extra credit cannot be offered unless there are equal non-research options available. 

     

 
 

4.  PROCEDURES: State in chronological order what a subject is expected to do and what the 
researcher will do during the interaction. Indicate time commitment for each research activity. 
And detail any follow-up. 
This will be a survey that takes approximately 10-15 minutes. There is no requirement to take the 
survey. The names and e-mail addresses of those taking the survey will be held confidential and 
will not be used in the research. The steps of the survey are as listed: The participants will be asked 
whether or not they agree to participate. Those interested in participating will go to the survey by 
clicking a link from the e-mail. The first page of the survey will be the consent form. Those 
agreeing to this consent form will continue to the survey questions. Participants are allowed to skip 
questions without penalty. The last page of the survey will be a thank you page with an option to 
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receive a report in mid 2008, which will describe the findings of the study. All data with identifying 
information will be destroyed by October 2008.       
 
Duration of participation in the study: online 10-15 minutes Months 
No. of testing/training sessions: 

     

Length of each session: 10-15 minutes 
Start Date: ASAP, we have a limited time frame due to the length of our semester 
 
Only if your procedures include work with blood, bodily fluids or tissues, complete below: 
Submit a MUA from Biosafety:  Attached    Pending  
If you are exempted from obtaining a MUA by Biosafety, explain why? 

     

 
 
Total amount of blood draw for study: 

     

ml    Blood draw for each session: 

     

ml 
5.  MATERIALS : Itemize all questionnaires/instruments/equipment and attach copies with the 

corresponding numbers written on them. 
Online consent form 
Survey questionnaire 
 
Check all other materials that apply and are attached: 
Interview protocol     Debriefing Statement     Recruitment flyers or advertisements  
Consent/Assent forms  
If no consent documents are  attached, justify omission under Q. 8 
 

6.  RISK: Detail risks to a subject as a result of data collection and as a direct result of the research 
and your plans to minimize them and the availability and limits of treatment for sustained 
physical or emotional injuries. 

NOTE: REPORT INCIDENTS CAUSING  DISCOMFORT, STRESS OR HARM TO THE 
IRB IMMEDIATELY ! 

   a. CURRENT RISK : Describe any psychological, social, legal, economic or physical 
discomfort, stress or harm that might occur as a result of participation in research.  How 
will these be held to the absolute minimum? 
Participating in the online survey poses no risk or harm of any kind to participants. 
 
Is there a financial conflict of interest (see UGA COI policy)?  Yes   No  
If yes, does this pose any risk to the subjects? 

     

 
 

   b. FUTURE RISK : How are research participants to be protected from potentially harmful 
future use of the data collected in this project? Describe your plans to maintain 
confidentiality, including removing identifiers, and state who will have access to the data 
and in what role.  Justify retention of identifying information on any data or forms. 

DO NOT ANSWER THIS QUESTION WITH ÒNOT APPLICABLEÓ!  
Anonymous      Confidential      Public      Check one only and explain below. 
Data will be collected on a secure SSL server. Then, electronic data with identifying 
information will be stored on a password-protected computer. By mid 2008 all identifying 
information will be destroyed completely. Potential respondents will be advised as to the non-
secure nature of internet communication.  
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Audio-taping      Video-taping  
If taping, how will tapes be securely stored, who will have access to the tapes, will they be 
publicly disseminated and when will they be erased or destroyed? Justify retention. 

     

 
 

7.  BENEFIT : State the benefits to individuals and humankind. Potential benefits of the research 
should outweigh risks associated with research participation. 

   a. Identify benefits of the research for participants, e.g. educational benefits:  
Participants may gain a better understanding of their current use of social media technologies 
as PR practitioners by participating in our online survey. The survey may educate them on 
unfamiliar and emerging media tools as well as offer innovative ways to use social media 
technologies to further their budget. A summary of the findings will be offered to any 
participant that inquires, via e-mail, about the findings of the study. 
 

   b. Identify any potential benefits of this research for humankind in general, e.g. advance 
our knowledge of some phenomenon or help solve a practical problem. 
It is increasingly important for PR practitioners to better understand the numerous social 
media technologies available to them. It is also important for them to understand how those 
technologies can serve as beneficial resources to reach various publics that were once 
unreachable. The findings of this study will help communication researchers and practitioners 
understand the current level of use and credibility of social media technologies and to what 
extent those resources are being utilized.  
 

8.  CONSENT PROCESS:  
a. Detail how legally effective informed consent will be obtained from all research participants 
and, when applicable, from parent(s) or guardian(s). 

     

 
 
Will subjects sign a consent form?  Yes   No  
If No, r equest for waiver of signed consent  Ð  Yes  
Justify the request, including an assurance that risk to the participant will be minimal.  Also 
submit the consent script or cover letter that will be used in lieu of a form. 
This survey will be completed via Web page on a secure SSL server (Survey Monkey).  Because 
this is a Web-based survey that participants can complete at their own leisure, no psychological, 
social, legal or economic harm is anticipated.  The surveys will be collected and saved 
automatically and e-mail will be discarded and not connected with the completed survey.  Even if 
the respondent requests a summary of findings, that will be a separate (from his/her completed 
survey) communication.  Data connecting the respondent and the responses will be destroyed by 
October 2008. 
 
b. Deception  Yes   No  
If yes, describe the deception, why it is necessary, and how you will debrief them.  The consent 
form should include the following statement: “In order to make this study a valid one, some 
information about my participation will be withheld until completion of the study.” 
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9.  VULNERABLE PARTICIPANTS :  Yes   No  
Minors    Prisoners    Pregnant women/fetuses    Elderly  
Immigrants /non-English speakers   Mentally/Physically incapacitated   Others   List 
below. 
Outline procedures to obtain their consent/assent to participate.  Describe the procedures to be 
used to minimize risk to these vulnerable subjects. 

     

 
 

10.  ILLEGAL ACTIVITIES:  Yes   No  
If yes, explain how subjects will be protected. 

     

 
 
NOTE: Some ILLEGAL ACTIVITIES must be reported, e.g. child abuse. 
 

11.  STUDENTS  
 
This application is being submitted for : 
Undergraduate Honors Thesis  
Masters Applied Project, Thesis or Exit Exam Research  
Doctoral Dissertation Research  
 
Has the studentÕs thesis/dissertation committee approved this research?  Yes  No  
The IRB recommends submission for IRB review only after the appropriate committees have 
conducted the necessary scientific review and approved the research proposal. 
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Appendix B 

 
Social Media Technology:  The Use of Social Media by PR Practitioners 

 
 
Social media- Social media are participatory online media where news, photos, videos and 
podcasts are made public via social media Web sites through submission. Sometimes content is 
accompanied with a voting process to make media items become “popular.”  
Social media democratize information, transforming people from content readers into content 
publishers. It is the shift from a broadcast mechanism to a many-to-many model, rooted in 
conversations between authors, people and peers. 

Social media use the “wisdom of crowds” to connect information in a collaborative manner. 
Social media can take many different forms, including Internet forums, message boards, 
weblogs, wikis, podcasts, pictures and video. Technologies such as blogs, picture-sharing, vlogs, 
wall-postings, e-mail, instant messaging, music-sharing, group creation and voice over IP, to 
name a few. Examples of social media applications are Google (reference, social networking), 
Wikipedia (reference), MySpace (social networking), Facebook (social networking), Last.fm 
(personal music), YouTube (social networking and video sharing), Second Life (virtual reality) 
and Flickr (photo sharing). 

 
 
 

Types of Social Media 
 

Please check all types of social media that your organization has used. 
 
Blogs  
E-mail  
Events (Upcoming.org)  
Instant Messaging  
Internet Hosted Video Games (World of Warcraft, etc.)  
Intranets  
News Aggregation (Digg, Reddit, Stumbleupon)  
PDA  
Photosharing (Flickr, Zoomer)  
Podcast  
Presence Applications (Twitter)  
Second Life (or another virtual world)  
Social Bookmarking (del.icio.us)  
Social Networks (MySpace, Facebook, etc.)  
Text Messaging  
Videoconferencing  
Video Sharing (YouTube, Vimeo, etc.)  
Wiki 
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UTAUT  
 
Indicate your agreement with the following statements, ranging from one to five.  
(1) Strongly disagree  (2) Disagree  (3) Neutral  (4) Agree  (5) Strongly Agree 
 
Performance Expectancy:  
My organization would find social media useful. 
Using social media enables my organization to accomplish tasks more quickly.  
Using social media increases my organization’s productivity.  
If my organization uses social media, it will increase my chances of getting a raise. 
 
Effort Expectancy: 
My organization’s interaction with social media would be clear and understandable.   
It would be easy for my organization to become skillful at using social media. 
My organization would find social media easy to use.  
Learning to operate social media is easy for my organization.  
 
Attitude toward using Technology: 
Using social media is a good idea. 
Social media makes work more interesting. 
Working with social media is fun. 
My organization likes working with social media. 
 
Social Influence: 
People who influence my unit/department behavior think that we should use social media. 
People who are important to my unit/department think that we should use social media.  
The senior management of this business has been helpful in the use of social media.  
In general, my organization has supported the use of social media. 
 
Facilitating Conditions: 
My organization has the resources necessary to use social media.  
My organization has the knowledge necessary to use social media.  
Social media is not compatible with other technologies my organization uses.  
A specific person (or group) is available for assistance with social media difficulties.  
 
Self -Efficacy: 
My organization could complete a job or task using social media…  
 if there was no one around to tell us what to do as I go. 
 if we could call someone for help if we got stuck. 
 if we had a lot of time to complete the job. 
 if we had just online help for assistance.  
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  Anxiety:  
  My organization feels apprehensive about using social media. 
  It scares me to think that my organization could lose a lot of information using social media by 

hitting the wrong key.  
My organization hesitates to use social media for fear of making mistakes we cannot correct. 
Social media is somewhat intimidating to my organization. 
 
Behavioral Intention to use Social Media: 
My organization intends to use social media in the next twelve months.  
I predict my organization will use social media in the next twelve months.  
My organization plans to use social media in the next twelve months.  
 
Degree of Voluntary Use:  
Although it might be helpful, using social media is certainly not compulsory in my organization.  
Organizational leadership does not require us to use social media.  
My superiors expect us to use social media.  
The use of social media would be voluntary (as opposed to required by superiors/job).  
 
Anticipated Use of Future Social Media: 
My organization will find social media useful in the next twelve months. 
Using social media will increase my organization’s productivity in the next twelve months.   
My organization will like working with social media in the next twelve months. 
In general, my organization will continue to support the use of social media in the next twelve 

months. 
 
 
 
 
 
 

Credibility  
Indicate your agreement with the following statements, ranging from one to five.  

(1) Not at all  (2) Not very  (3) Somewhat  (4) Moderately  (5) Very 
 

Social media is accurate. 
 
Social media is believable.  
 
Social media is fair.  
 
Social media is in-depth. 

 
 
 
 



Social Media in Nonprofit PR     38 
 

Demographic questions 
 

1. Gender? 
a. Male 
b. Female  

2. What year were you born? (free response) 
3. What company do you work for? (free response) 
4. What would you categorize your company as? 

a. Arts (Dance, Theatre, Visual Arts) 
b. Education 
c. Entertainment (Sports, Music) 
d. Environment 
e. Healthcare/Hospitals 
f. Human Services 
g. Political Action/Non-government organization 
h. Recreation 
i. Religion 
j. Tourism/Hospitality 
k. Other:_____________________ 

5. What is your job title? (free response) 
6. In a few words, please tell us a little about what you do (i.e., job description). (free 

response) 
7. Does your company have a designated public relations department? 

a. Yes 
b. No 

8. How many people work in your organization’s public relations department? (free 
response) 

9. How many years have you been working as a public relations practitioner? (free 
response) 

10. How many years have you been working in the non-profit sector? (free response) 
11. How many years have you been working at your current job? (free response) 
12. What is the highest level of education you have obtained? 

a. High school or GED 
b. Associate’s degree 
c. Bachelor’s degree 
d. Graduate degree (master’s, PhD) 

13. If you hold a college degree, what was your major? (free response) 
14. What is your company’s Web site address? (free response) 
15. What is the annual budget for the public relations department of your company? (free 

response) 
16. Which of these types of social media are you familiar with? (check all that apply) 

a. Blogs 
b. E-mails 
c. Events (Upcoming.org) 
d. Instant Messaging 
e. Internet Hosted Video Games (World of Warcraft, etc.) 
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f. Intranets 
g. News Aggregations (Digg, Reddit, StumbleUpon) 
h. PDA 
i. Photosharing (Flickr, Zoomer) 
j. Podcast 
k. Presence Applications (Twitter) 
l. Second Life (or another virtual world) 
m. Social Bookmakring (del.icio.us) 
n. Social Networks (MySpace, Facebook) 
o. Text Messaging 
p. Videoconferencing 
q. Video Sharing (YouTube, Vimeo) 
r. Wikis 
 

 
Please use the space below to provide additional comments on your use of social media. 

 
 
Thank you for taking the time to complete and submit this survey. Your insight and information 
are very valuable to us. 
 
Should you have any further questions or concerns about this survey or any of its questions, 
please contact Kristin Thornton at kthorn@uga.edu. 
 
Would you like to receive an executive summary of this study’s results, which will be ready in 
May 2008 and distributed via e-mail? 
 

a. Yes:  (e-mail) _____________________________________ 
b. No 
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Appendix C 
 
Organization E-Mail  
Make-A-Wish Foundation wishes@ga-al.wish.org 
  bgoodrich@wish.org 
  kfaville@coneinc.com 
  tyson@northwestwishes.org  
  lori@centralca.wish.org 
  ekauffman@makewish.org  
  sarah@northernnevada.wish.org 
  mjankney@wishaz.org. 
  kgreenwood@makeawishutah.org  
  leslie@northwestwishes.org 
  jillian@northwestwishes.org 
  mawish5@bresnan.net  
  pmurphy@colorado.wish.org  
  emaresca@northdakota.wish.org  
  jshuman@nebraska.wish.org  
  cmurray@oklahoma.wish.org 
  sconner@centralandsouthtexas.wish.org 
  bbrelie@wishmn.org 
  Brett.Ridge@iowawish.org 
  mharbor@midsouth.wish.org 
  rkirnberger@wisconsin.wish.org 
  glavin@wishes.org 
  communications@makeawishohio.org  
  david.cope@wishetn.org  
  chris@ms.wish.org  
  mallard@wishmich.org 
  kdavis@wishmich.org 
  jhemesath@mawfsc.org  
  lwoytovich@ncwish.org  
  mdupre@midatlantic.wish.org  
  meghan@ct.wish.org 
  awelch-zerba@makeawishri.org 
  info@wishcentral.org  
  jwolff@mo.wish.org  
March of Dimes ga619@marchofdimes.com 
  cmarren@marchofdimes.com 
  jhendrix@marchofdimes.com 
  shyde@marchofdimes.com  
  bherlinger@marchofdimes.com  
  kathryn.marshall@104west.com    
  bherlinger@marchofdimes.com 
  CT322@marchofdimes.com  
  jjourney@marchofdimes.com  
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  FL617@marchofdimes.com  
  bgray@marchofdimes.com  
  HI345@marchofdimes.com  
  asnyder@marchofdimes.com 
  tarndt@marchofdimes.com 
  IA347@marchofdimes.com 
  llesko@marchofdimes.com  
  layala@marchofdimes.com 
  SSchulberger@marchofdimes.com 
  Jtarr@marchofdimes.com  
  kintrovigne@marchofdimes.com 
  cyates@marchofdimes.com 
  jfoss@marchofdimes.com  
  lbuntyn@marchofdimes.com 
  kmking@marchofdimes.com  
  ddonovan@marchofdimes.com  
  GFox@marchofdimes.com  
  slavoie@marchofdimes.com  
  nj637@marchofdimes.com  
  vsbipakave@aol.com  
  mfazekas@marchofdimes.com. 
  OH643@marchofdimes.com  
  kboehringer@marchofdimes.com  
  lking@marchofdimes.com.  
  SC447@marchofdimes.com  
  cindychafin@comcast.net. 
  TX652@marchofdimes.com  
  VT478@marchofdimes.com  
  VA474@marchofdimes.com  
  wa655@marchofdimes.com  
  WV484@marchofdimes.com  
  ppfeffer@marchofdimes.com. 
  AK303@marchofdimes.com 
  AL307@marchofdimes.com  
Marine Toys for Tots mtftf@toysfortots.org 
Maryknoll Fathers  mkweb@maryknoll.org 
& Brothers mkmediarep@maryknoll.org 
  webmanager@maryknoll.org 
  mklmag@maryknoll.org 
Matthew 25: Ministries info@m25m.org 
Mayo Clinic newsbureau@mayo.edu 
  aase.lee@mayo.edu 
  brase.adam@mayo.edu 
  closway.lynn@mayo.edu 
  punsky.kevin@mayo.edu 
  plumbo.ginger@mayo.edu 
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Memorial-Sloan Kettering publicaffairs@mskcc.org 
Cancer Center mediastaff@mskcc.org 
Mental Health America jhalal@mentalhealthamerica.net 
  beckie.child@gmail.com 
  rselix@mhac.org 
  mhaut@xmission.com 
  jconradt@mhacolorado.org 
  CHabgood@mhacolorado.org 
  mhanewmexico@msn.com 
  traci@mhatexas.org 
  klaplante@mhat.org 
  Agreen@mha-ne.org 
  mharrv@juno.org 
  mhasiouxland@aol.com 
  www.mhagstl.org 
  MHAL15@aol.com 
  mhaky@mhaky.org 
  wtmham@aol.com  
  nminson@mhaswoh.org 
  mediainfo@mentalhealthamerica.net. 
  director@mhav.org  
  info@mhapa.org. 
  lraines@mhamd.org  
  rfaulkner@mhamd.org  
  jmiller@mhanj.org 
  mgarrone@mhanj.org  
  mhari@mhari.org  
  vamh1@aol.com 
  jlafferty@mhainde.org 
  kvicari@mhac.org  
  esexton@mentalhealthamerica.net 
  giftoffice@mentalhealthamerica.net 
  info@mhageorgia.org 
Mercy Corps ccarlson@mercycorps.org  
   jportella@sea.mercycorps.org 
  eblock@sea.mercycorps.org 
  hthompson@nyc.mercycorps.org 
  aclarkson@uk.mercycorps.org 
  cassandra_mc2002@yahoo.com 
Metropolitan Museum of Art communications@metmuseum.org 
Minnesota Public Radio newsroom@mpr.org 
  cschmitt@mpr.org 
  jhaugh@mpr.org 
  brobideau@mpr.org 
Mission to the World info@mtw.org 
  partner_relations@mtw.org 
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Moody Bible Institute pr@moody.edu 
  mbn@moody.edu 
  mediarelations@moody.edu 
  publicity@moody.edu 
Mount Sinai NewsMedia@mssm.edu 
Muscular Dystrophy Assn. publicinformation@mdausa.org 
  bobmackle@mduga.org 
   rolivas@mdausa.org  
  twood@mdusa.org 
  mblishak@mdausa.org 
Museum of Fine Arts, pr@mfa.org 
Boston acarignan@mfa.org 
  mkeith@mfa.org 
  dgriffin@mfa.org 
Museum of Fine Arts, mfahpr@mfah.org 
Museum of Modern Art info@moma.org 
  pressoffice@moma.org 
  moma_publications@moma.org 
of Industrial Resources ecc@naeir.org 
National Audubon Society tiallonardo@audubon.org  
  dwillis@audubon.org 
  diannaparker@audubon.org 
National Kidney Foundation bsachs@kidneyga.org 
  help@kidneyorwa.org  
  mary@kidneynca.org  
  Anna@kidneynca.org  
  mhale@kidneycimw.org 
  krobinson@kidneyksmo.org 
  jstorms@kidneyksmo.org 
  renalink@kidney.org  
Society arney.rosenblat@nmss.org 
  taylor.lander@alc.nmss.org  
  gary.wells@nmss.org 
  vbrawn@aza.nmss.org 
  rick.selig@nmss.org 
  marni.deckter@cal.nmss.org 
  priscilla.mangnall@coc.nmss.org 
  kbutler@ctfightsms.org 
  carla.koss@msdelaware.org 
  karen.dresbach@fls.nmss.org 
  roy.rangel@nmssga.org 
  lyn.moku@nmss.org 
  blenda.davis@nmss.org 
  chaunda.roseborough-smith@ild.nmss.org  
  mpence@msindiana.org 
  alexson.kane@nmss.org  
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  nicole@nmsskc.org 
  whitney.vogel@kyw.nmss.org 
  bberrigan@aol.com 
  randerson@msmaine.org 
  amanda.culler@nmss.org 
  steve.sookikian@mam.nmss.org 
  victoria.holmes@mig.nmss.org 
  ewilson@mssociety.org 
  rebecca.traweek@nmss.org 
  robert.arrol@gatewaymssociety.org 
  becky.wiehe@nmss.org 
  kindra.krueger@nen.nmss.org 
  mailto:Linda.lott@nmss.org 
  steve.sookikian@mam.nmss.org 
  brian.hurwitz@njb.nmss.org  
  Maggie.schold@nmss.org  
  rbrenner@msnyc.org 
  kathryn.bullins@ncc.nmss.org 
  alexson.kane@nmss.org  
  jennifer.Hamilton@nmssoha.org 
  paula.cortner@oke.nmss.org 
  virginia@defeatms.com 
  kevin.moffitt@pae.nmss.org 
  kathleen.mcquillan-hofmann@rir.nmss.org  
  logan.stewart@nmss.org  
  alexson.kane@nmss.org 
  jim.ward@msmidsouth.org 
  thopson@nmsslonestar.org 
  gemma.randazzo@nmss.org 
  yael.friedman@nmss.org 
  fay.painter@vab.nmss.org 
  haesoon@nmsswas.org 
  afrankel@MSandYou.org  
  Christina.Conley@nmss.org 
  beckie.thompson@wisms.org 
  samantha.gardner@nmss.org 
National Public Radio asporkin@npr.org 
  lyoon@npr.org 
  achristopher@npr.org 
National Wildlife Federation symons@nwf.org 
  kostyack@nwf.org 
Council hpaoletti@nrdc.org 
  nrdcinfo@nrdc.org 
  jbovey@nrdc.org 
Nature Conservancy eolsen@tnc.org 
  nlevins@tnc.org 
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  cmestre@tnc.org 
  blowell@tnc.org 
  sertel@tnc.org 
  info@navigators.org 
Nevada Cancer Institute richard.garcia2@safeway.com 
  jmcdonnell@nvcancer.org 
  amonaghan@kirvindoak.com 
  lstark@nvcancer.org 
Hospital jab9029@nyp.org 
  apeterso@med.cornell.edu 
  rig9001@nyp.org 
  jug9004@nyp.org 
  wib9003@nyp.org  
  publicaffairs@nyp.org 
Medical Teams International bagnew@medicalteams.org  
  lee@thekellergroup.com 
Institute of International Education switherell@iie.org 
  sbishop@iie.org 
Interchurch Medical Assistance communications@interchurch.org 
International Aid pkane@lambert-edwards.com 
  kmaas@lambert-edwards.com 
International Fellowship of Christians and 
Jews michael.stoltz@ifcj.org 
International Medical Corps sbowen@imcworldwide.org 
International Rescue Committee Edward.Bligh@theIRC.org 
Jewish Community Federation of 
Cleveland abecker@jcfcleve.org 
  aagin@jcfcleve.org 
  dkom@jcfcleve.org 
  hwinston@jcfcleve.org 
Jewish Community Federation of San 
Francisco alicel@sfjcf.org 
  info@sfjcf.org 
Jewish Community Federation of 
Metropolitan Chicago website@juf.org 
JA Worldwide sbell@ja.org 
  bborges@ja.org 
  chofmann@ja.org 
  tjones@ja.org 
  lfrye@ja.org 
  mfiore@ja.org 
  mgriggs@ja.org 
Kids in Distressed Situations jbergman@kidsdonations.org 
Kingsway Charities (formerly King 
Benevolent Fund) ebaldridge@kingbf.org 
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KQED  pressroom@kged.org 
  sponsor@kged.org 
Leukemia & Lymphoma Society kleinn@lls.org 
  greifa@lls.org 
Life Outreach International Association 
of Churches web@lifetoday.org 
Local Initiatives for Support Corporation SOKeefe@lisc.org 
Academy for Educational Development jbender@aed.org 
  cschecht@aed.org 
  bsmith@aed.org 
  jstrand@aed.org 
  lathomas@aed.org 
  sweinbau@aed.org 
  mgalley@aed.org 
  mmaguire@aed.org 
Adventist Development and Relief 
Agency Intl Julio.Munoz@adra.org 
Alzheimer’s Association media@alz.org 
American Cancer Society becky.steinmark@cancer.org 
  andrew.becker@cancer.org 
  david.sampson@cancer.org 
  jamie.kimbrough@cancer.org 
  busola.afolabi@cancer.org 
  claire.greenwell@cancer.org 
American Civil Liberties Union 
Foundation media@aclu.org  
American Jewish Committee pr@ajc.org 
American Jewish Joint Distribution 
Committee events@jdc.org 
  press@jdc.org 
  mediaresources@jdc.org 
American Red Cross bryanttd@usa.redcross.org 
  phillipsam@usa.redcross.org 
  phillipsje@usa.erdcross.org 
American SPCA press@aspca.org  
The Arc of the United States communications@thearc.org 
Asia Foundation jbrandon@asiafound-dc.org 
  jbetti@asiafound.org 
  aovalle@asiafound.org 
  dfelix@asiafound.org 
Aspen Institute jim.spiegelman@aspeninstitute.org 
  jennifer.myers@aspeninstitute.org 
  jamie.miller@aspeninstitute.org 
  sogad.sepassi@aspeninstitute.org 
  elizabeth.judge@aspeninstitute.org 
  alexa.law@aspeninstitute.org 



Social Media in Nonprofit PR     47 
 
  firestone@aspeninstitute.org 
  alan.abramson@aspeninstitute.org 
  rachel.williams@aspeninstitute.org 
  cschuman@aspeninstitute.org 
Big Brothers Big Sisters of American jill.godsey@bbbs.org 
Boys & Girls Clubs of America JSLindeman@bgca.org 
  bhill@bgca.org 
Teach for America dave.nachtweih@teachforamerica.org  
  Amy.rabinowitz@teachforamerica.org 
  emily.delpino@teachforamerica.org 
  sara.blasing@teachforamerica.org 
  bix.gabriel@teachforamerica.org 
  eva.boster@teachforamerica.org 
  jennifer.carnig@teachforamerica.org 
  josh.taylor@teachforamerica.org 
Trinity Broadcasting Network susanzahn@wdcmedia.com 
Trust for Public Land tim.ahern@tpl.org 
  matthew.shaffer@tpl.org 
  nicole.doss@tpl.org 
Union Rescue Mission lmooradian@urm.org 
United Cerebral Palsy Association ereitz@ucp.org 
  armetta@ucp.org 
UJA Federation of New York pinel@ujafedny.org 
  solowayr@ujafedny.org 
United Negro College Fund media@uncf.org 
  joye.griffin@uncf.org 
United States Fund for UNICEF mbuckanoff@unicefusa.org 
  mbociurkiw@unicefusa.org 
  mgreenburg@unicefusa.org 
United Way margaux.bergen@uwa.unitedway.org 
  sally.fabens@uwa.unitedway.org 
Veterans of Foreign Wars jnewberry@vfw.org 
  jdavis@vfw.org 
Voice of the Martyrs todd@toddnettleton.com 
  lhawkins@vom-usa.org 
Volunteers of America rheine@voa.org 
WETA kkemple@weta.com 
  l.fry@comcast.net 
  cvanpraagh@weta.com 
  kkelly@weta.com 
  dmrowka@weta.com 
WGBH Educational Foundation lucy_sholley@wgbh.org 
  jennifer_logue@wgbh.org 
Wildlife Conservation Society ssautner@wcs.org 
  kspiak@wcs.org 
  pr@wcs.org 



Social Media in Nonprofit PR     48 
 
  pr@wcs.org 
  fhackett@wcs.org 
  ksmalls@wcs.org 
  kmcintyre@wcs.org 
  specialevents@wcs.org 
World Vision spanton@worldvision.org 
  rwolff@worldvision.org 
  ccalamus@worldvision.org 
  ccolin@worldvision.org 
  gryerson@worldvision.org 
  aparodi@worldvision.org 
  jyeager@worldvision.org 
  lblank@worldvision.org 
  gardi@wilkspr.com 
  mgutierr@worldvision.org 
  kkartes@worldvision.org 
  aduffy@worldvision.org 
  dowen@worldvision.org 
  jsettle@worldvision.org 
World Wildlife Fund kerry.zobor@wwfus.org 
  lee.poston@wwfus.org 
  monica.echeverria@wwfus.org 
  amanda.carufel@wwfus.org 
  kathleen.sullivan@wwfus.org 
  erika.viltz@wwfus.org 
  trishna.gurung@wwfus.org 
  matthew.blasi@wwfus.org 
Young Life tswenson@sc.younglife.org 
YMCA leah.pouw@ymca.net 
  kelly.kennai@ymca.net 
YWCA azentz@ywca.org 
Operation Blessing International Relief operation.blessing@ob.org. 
Operation Smile lcatena@operationsmile.org  
  kaneumann00@hotmail.com 
  rcaww@aol.com 
  chiles@mchsi.com 
  courtneyk@aea15.k12.ia.us 
  JMB63@aol.com 
  furnmikey@aol.com 
  clulgjuraj@yahoo.com 
  bmarshall@operationsmile.org 

  
lcrandall@operationsmile.org 
mwhite@adpromktg.com 

  whooton@operationsmile.org 
  kevin_dahle@yahoo.com 
  billcox@windermere.com 
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Oregon Food Bank gcook@seattlemariners.com 
  brandylawless@windermere.com 
  jkempe-ware@oregonfoodbank.org 
  aforsthoefel@oregonfoodbank.org 
  rbristol@oregonfoodbank.org 
  dking@oxfamamerica.org 
  lrusu@oxfamamerica.org  
  lcruz@oxfamamerica.org  
  llucas@oxfamamerica.org  
  ablejwas@oxfamamerica.org  
  mhart@oxfamamerica.org  
Paralyzed Veterans of America Bayouchapter@aol.com 
  mspva@aol.com 
  PVAchnw@mindspring.com 
  AZPVA@azpva.org  
  mapva@sbcglobal.net 
  mspva@aol.com 
  pvachbaw@mindspring.com  
  national@caldiegopva.org 
  Calpva5@aol.com 
  info@mscpva.org  
  info@nepva.org  
  Colonialpva@aol.com 
  cfpva1977@bellsouth.net  
  pvaf@aol.com 
  fgcpva@yahoo.com 
  paravet@comcast.net 
  pvachvaug@mindspring.com 
  pvachkind@mindspring.com 
  iowapva@yahoo.com 
  chapterhq@michiganpva.org 
  mnpva@qwest.net 
  susanlyle@gatewaypva.org 
  pva@greatplainspva.org 
  nvpva@aol.com 
  keystonepva@comcast.net 
  ziapva@aol.com 
  Vapva@aol.com 
  info@ncpva.org 
  donorinfo@buckeyepva.org 
  mapva@sbcglobal.net 
  Oregonpva@oregonpva.org 
  puertricochapter@prpva.org 
  lspva@verizon.net 
  info@texaspva.org 
  newrivercampwvpva@hotmail.com 
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  info@wisconsinpva.org 
PEF Israel Endowment Fund media@path.org 
Philadelphia Museum of Art pefisrael@aol.com 
  extaffairs@philamuseum.org 
  jobs@philamuseum.org 
  pressroom@philamuseum.org 
Planned Parenthood linda.hill@ppfa.org 
  bdaly@ppaz.org 
  aoggel@ppaz.org 
  glenda.parks@ppaeo.org  
  jennifer.rokeby@ppaeo.org 
  info@ppms.org 
  admin@ppgg.org  
  publicaffairs@pposbc.org 
  Advocacy@ppshastadiablo.org 
  info@ppshastadiablo.org  
  organizing@ppct.org 
Project Hope HOPE@projecthope.org 
  meuceda@projecthope.org 
Public Broadcasting Service rwalton@projecthope.org 
Robin Hood Foundation information@abrahamhouse.org 
  info@a-b-c.org 
  Bloomingdalefamilyprogram@yahoo.com 
  ackerman@ackerman.org 
  arodriguez@agyp.org 
  touchpoints@childrens.harvard.edu 
  info@bksny.org 
  info@ cases.org 
  mweissman@communityalternatives.org 
  impromo@rotary.org  
Rotary Foundation of Rotary 
International pbos@rotary.org  
  ers@rotary.org  
  candy.isaac@rotary.org  
  rotarian@rotary.org  
  cynthia.edbrooke@rotary.org  
  vince.aversano@rotary.org  
  janice.chambers@rotary.org 
St. Jude Children's Research Hospital media@firstfoodbank.org. 
St. Mary's/Westside Food Bank Alliance mlkelly@firstfoodbank.org 
  eawilkinson@firstfoodbank.org  
  melissa_temme@usn.salvationarmy.org 
  chris_priest@uss.salvationarmy.org 
  Evie_polsley@usc.salvationarmy.org 
  Patricia_Raines@use.salvationarmy.org 
  Deborah_Stekl_Knutson@usw.salvationarmy.org 
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  chris_priest@uss.salvationarmy.org 
  Jenni_Ragland@usw.salvationarmy.org 
  Michele_Arnold@usw.salvationarmy.org 
  chris_priest@uss.salvationarmy.org 
  Heather_Brooks@usw.salvationarmy.org 
  Jennifer_Byrd@usw.salvationarmy.org 
  Suzi_Woodruff_Lacey@usw.salvationarmy.org 
  Janet_Chismar@usw.salvationarmy.org 
  Stephanie_Gustafson@usw.salvationarmy.org 
  chris_priest@uss.salvationarmy.org 
  Daniel_Decastro@usw.salvationarmy.org 
  Shanti_Hahler@usw.salvationarmy.org 
  Joy_Wilson@usw.salvationarmy.org 
  Michael_Braver@usc.salvationarmy.org 
  Bonnie_Johnson@usc.salvationarmy.org 
  Rich_Draeger@usc.salvationarmy.org 
  William_Becker@usc.salvationarmy.org 
  Michael_Rowland@usc.salvationarmy.org 
  Matt_Saganski@usc.salvationarmy.org 
  Susan_Eustice@usc.salvationarmy.org 
  Amanda_Waters@usc.salvationarmy.org 
  michelle_st.pierre@usc.salvationarmy.org 
  Matt_Saganski@usc.salvationarmy.org 
  Faith_Colas@usc.salvationarmy.org 
  Annette_Bauer@usc.salvationarmy.org 
  Stephanie_Gustafson@usw.salvationarmy.org 
  Shanti_Hahler@usw.salvationarmy.org 
  Heather_Brooks@usw.salvationarmy.org 
  Michele_Arnold@usw.salvationarmy.org 
  occsoutheast@samaritan.org 
Samaritan's Purse occmidsouth@samaritan.org 
  occcarolinas@samaritan.org 
  occflorida@samaritan.org 
  occwv@samaritan.org 
  occmidatlantic@samaritan.org 
  occnortheast@samaritan.org 
  occgreatlakes@samaritan.org 
  occuppermw@samaritan.org 
  occmidwest@samaritan.org 
  occtxla@samaritan.org 
  occsouthwest@samaritan.org 
  occnorthwest@samaritan.org 
  occwestcoast@samaritan.org 
San Francisco Opera Association mop@sfopera.com 
  mkiernan@savechildren.org  
Save the Children Federation kconradt@savechildren.org 
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  eburke@savechildren.org  
  dpratt@savechildren.org 
  wchristian@savechildren.org  
  sklaucke@savechildren.org  
Scripps Research Institute shrinepr@shrinenet.org 
Shriners Hospitals for Children bairdburrism@si.edu 
Smithsonian Institution publicaffairsAsia@si.edu  
  rierag@si.edu 
  larai@si.edu 
  mullenb@si.edu 
  brownch@si.edu 
  burnworthr@si.edu 
  levchukl@si.edu 
  maxwelle@si.edu 
  sekeresa@si.edu 
  bradleyq@si.edu  
  kseckler@specialolympics.org 
Special Olympics jbeauchemin@specialolympics.org 
  tdevries@specialolympics.org 
  vburks@komenatlanta.org 
Susan G. Komen for the Cure RaceRegistrar@KomenCentralGA.org 
  JOHNSONN@sjchs.org  
  info@komenswfl.org  
  angielindsey@komennorthflorida.org 
  Michele@komenmiaftl.org 
  KomenCentralFl@aol.com 
  info@komensuncoast.com 
  info@raceforthecure-sofla.org 
  race@komenlowcountry.org 
  KomenUpstateSC@charterinternet.com 
  director@komencharlotte.org 
  info@komennctriangle.org 
  teresa.jarrett@tenethealth.com 
  info@komennctriad.org 
  info@nationalraceforthecure.org  
  info@komenrichmond.org 
  RWilliams@KomenRoanoke.org 
   komentide@verizon.net 
  newhousr_komenwv@msn.com 
  ld.wigglesworth@insightbb.com 
  info@komenlouisville.org 
  rfanning@chattanoogaraceforthecure.com 
  eileen_stuber@hotmail.com 
  chyouland@gmail.com 
  jbrannon@komenknoxville.org  
  rftcmemphis@earthlink.net 
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  info@komen-nashville.org 
  komen@bellsouth.net 
  racechair@komen-ms.org 
  efriloux@nmhs.net 
  race@batonrougekomen.org 
  info@komenacadiana.org 
  info@komenneworleans.com 
  nelarftc@gmail.com 
  info@komenshreveportbossier.org 
  info@komenbayouregion.org  
  alison@Komenozark.org 
  svmcbryde@baptist-health.org 
  info@komenmissouri.org 
  anease@komenkansascity.org 
   kmcmillan@komenstlouis.org 
  qcraceforthecure@genesishealth.com 
  dcardin@jchospital.org  
  mjrevmom6@aol.com 
  affiliate@desmoinesraceforthecure.org 
  charrfc@aol.com 
  komen@brainerdlakesrace.org 
  vwlambert@iw.net 
  nekomenaffiliate@onchemwest.com 
  tcarter@wichitamedicalresearch.org 
  cure@komencentralok.org 
  Chris.Payne@DTAG.com 
  lisa@komenamarillo.org  
  rmagid@komenaustin.org 
  officemanager@komen-dallas.org 
  elpaso@elpasokomen.org  
  agreenhill@komentarrant.org 
  info@komen-houston.org 
  komenlubbock@sbcglobal.net 
  info@komennorthtexas.org 
  info@sakomen.net  
  raceforthecure@valornet.com  
  info@komentyler.org 
  cta@komencentraltexas.org  
  info@wichitafalls-raceforthecure.org  
  volunteer@komen.org  
  CNMED@lobo.net  
  info@komenaspen.org  
  info@komencs.org  
  info@susangkomen.org  
  info@komennco.org  
  wyokomen@aol.com  
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  director@komenmontana.org 
  pelder@komenphoenix.org  
  Susan@Komensaz.org  
  tkelley@komenslc.org  
  info@komenboise.org  
  JNeely_01@yahoo.com  
  director@komensouthernnevada.org  
  northnvkomen@yahoo.com 
  komen@ockomen.com  
  sjohnson@komencentralvalley.org 
  info@iekomen.org 
  komenlacounty@komenlacounty.org  
  execdir@komensacramento.org 
  Thee@sdkomen.org 
  info@sfkomen.org  
  komen@komenoregon.org  
  info@pskomen.org 
  info@komeneasternwashington.org  
  komenevansville@sigecom.net 
  dana_curish@komenindy.org  
  komennorthernindiana@yahoo.com 
  WVRaceCure@aol.com  
  raceforthecure@karmanos.org  
  info@komengreaterlansing.org 
  grkomen@unitedwaycares.com  
  swmi@komenswmichigan.org 
  www.komencincinnati@earthlink.net 
  info@komenneohio.org 
  info@komencolumbus.org  
  info@komennwohio.org 
  info@komenphiladelphia.org  
  kpurcell@komenpitssburgh.org  
  nepakomenaff@epix.net 
  info@albanyraceforthecure.com  
Dana-Farber Cancer Institute william_schaller@dfci.harvard.edu  
  janet_haley@dfci.harvard.edu 
  richard_saltus@dfci.harvard.edu 
  robert_levy@dfci.harvard.edu 
Direct Relief International JProsser@directrelief.org 
Disabled American Veterans communications@davmail.org 
  dautry@davmail.org 
  jhall@davmail.org 
  twilborn@davmail.org 
  rlewis@davmail.org 
  dclare@davmail.org 
  jchaney@davmail.org 
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Doctors Without Borders USA michael_goldfarb@msf.org 
Ducks Unlimited lhouseal@ducks.org 
  ajones@ducks.org 
  mcheckett@ducks.org 
  cbaird@ducks.org 
Ducks Unlimited Great Plans Regional 
Office bjonesmahlum@ducks.org 
Ducks Unlimited Great Lakes Atlantic 
Regional Office kschrader@ducks.org 
Easter Seals kbarnfield@easterseals.com 
  sbrewster@easterseals.com 
Educational Broadcasting Corp (WNET) 
- AKA Thirteen branley@thirteen.org  
  batcheld@thirteen.org 
Educational Media Foundation mickeyyoumans@educationalmediafoundation.org 
Environmental Defense csmith@edf.org 
  gshepherd@environmentaldefense.org 
  dslaine@environmentaldefense.org 
  jmena@environmentaldefense.org 
  scrowley@environmentaldefense.org 
  kburnham@environmentaldefense.org 
  mjanin@environmentaldefense.org 
  tkreindler@environmentaldefense.org 
  sstein@environmentaldefense.org 
  kbegos@environmentaldefense.org 
Father Flanagan's Boys' Home (AKA: 
Boys Town) melingagioj@boystown.org 
  giambroner@boystown.org 
  gordonk@boystown.org 
Focus on the Family press@family.org 
  publicity@family.org 
Food Bank for New York City / Food for 
Survival ljakobsberg@foodbanknyc.org 
  cshneider@foodbanknyc.org 
Food for the Poor jennifero@foodforthepoor.com 
Gifts in Kind International mltrumpower@giftsinkind.org 
  dsmith@giftsinkind.org 
Girl Scouts of the USA lharris@crt-tanaka.com 
  mtompkins@girlscouts.org 
  vanderson@mbgsc.org 
  srobertson@gsewni.org 
  dnelson@girlscoutsww.org   
  gillianh@gsww.org   
  ShannonEvers@Juliette.org 
  JamieDemmitt@girlscoutswyoming.com 
Girls Inc. cmesser@girls-inc.org 
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Greater Chicago Food Depository rmdolgan@gcfd.org 
Habitat for Humanity International dbates@habitat.org 
Hadassah, the Women's Zionist 
Organization of America hpollack@hadassah.org 
  relliott@hadassah.org 
Heart to Heart International pete.brumbaugh@hearttoheart.org 
Heifer Project International ray.white@heifer.org 
  jennifer.pierce@heifer.org 
  michael.haddigan@heifer.org 
  mike.matchett@heifer.org 
  loriann.moen@heifer.org 
Hope for the City pgifford@welshco.com 
  mwhaley@welshco.com 
Houston Food Bank bballard@houstonfoodbank.org 
  mryburn@houstonfoodbank.org 
Humane Society of the United States mmontorfano@humanesociety.org 
  ewilliams@hsus.org 
  nvera@humanesociety.org 
  pballard@humanesociety.org 
  hsullivan@humanesociety.org 
  ajalil@hsus.org 
  jcrump@hsus.org 
  rquerry@hsus.org 
  keverett@hsus.org 
  obrien@nahoo.org 
  ebergstrom@hsus.org 
Huntington Library and Art Gallery sturner@huntington.org 
  lblackburn@huntington.org 
  tpage@huntington.org 
The Cable Center joanne@octoberstrategites.com 
California Center for the Arts mwagman@escondido.org 
California Community Foundation ncho@ccf-la.org 
California Institute of Technology jperry@caltech.edu 
  ksvitil@caltech.edu 
  enadin@caltech.edu 
  debwms@caltech.edu 
California Police Activities League pr@calpal.org 
California Science Center Foundation samega@cscmail.org 
  pwagner@cscmail.org 
  kkurasz@cscmail.org 
California State Parks Association jerry@calparks.org 
California Waterfowl Association sarah_swenty@calwaterfowl.org 
California-Hawaii Elks Major Project cwilliams@chea-elks.org 
Californians for Population Stabilization rickoltman@capsweb.org 
  gretchenpfaff@capsweb.org 
Calvin College dehp@calvin.edu 
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Camp Alandale karen.wood@campalandale.org 
Camp Courageous of Iowa cbecker@campcourageous.org 
Camp Fire USA kelita.bak@campfireusa.org 
  john.fore@campfireusa.org 
  kelly.ellison@campfireusa.org 
  awise@campfire-al.org 
  sbrown@campfirebr.org 
Camp For All ttodd@campforall.org 
Camp Smile-A-Mile judy.mckenzie@campsam.org 
Camp Summit p.chicol@campsummittx.org 
  j.rector@campsummittx.org 
  p.huston@campsummittx.org 
Camp Sunshine skpr@skpublicrelations.com 
Campus Crusade for Christ kdye@demossgroup.com 
Cancer Research Institute bbrewer@cancerresearch.org 
CancerCare mcavazos@cancercare.org 
  jbarnett@cancercare.org 
Canine Assistants frances@canineassistants.org 
CAPA of New Haven anthonyl@capa.com 
Capital Area Food Bank of Texas kqunell@secondharvest.org 
Capital Area United Way laurag@cauw.org 
C.A.R. wendy@abilitiesunited.org 
Caramoor lcohn@cohndutcher.com 
  ddutcher@cohndutcher.com 
  david@davidmayhew.net 
CARE USA lrackley@care.org 
  mbrooks@care.org 
  clinton@care.org 
  labrada@care.org 
  rperera@care.org 
  walker@caresa.co.za 
  spadacini@ci.or.ke 
Care and Share Food Bank shannon@careandshare.org 
  suzanne@careandshare.org 
Caribbean Conservation Corporation rocio@cccturtle.org 
CaringBridge cmoquist@caringbridge.org 
Carnegie Institution of Washington tmcdowell@ciw.edu 
  acutler@ciw.edu 
Carnegie Museums of Pittsburgh momichb@carnegiemuseums.org 
  hannonj@carnegiemuseums.org 
  jamese@carnegiemnh.org 
  stitelert@carnegiemuseums.org 
  metzgera@carnegiemuseums.org 
  armstrongri@carnegiemuseums.org 
Carpenter's Shelter shelligilliam@carpentersshelter.org 
Carter Center cjsylve@emory.edu 
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  emily.staub@emory.edu 
  dhakes@emory.edu 
  meryl.bailey@emory.edu 
Cary Christian Center misty@carychristiancenter.org 
Casa de Amparo vhurst@casadeamparo.org 
Catholic Charities USA sborysiewicz@catholiccharitiesusa.org 
Catholic Charities Archdiocese of New 
Orleans mdubuisson@archdiocese-no.org 
  cknight@archdiocese-no.org 
Catholic Charities of Los Angeles abagasao@ccharities.org 
  sholland@ccharities.org 
  hnatividad@ccharities.org 
Catholic Charities of Santa Clara County rreynolds@ccsj.org 
  rsolorio@ccsj.org 
Catholic Charities of Saint Paul and 
Minneapolis awalker@ccspm.org 
  rientz@ccspm.org 
Catholic Charities of St. Louis ewesthoff@ccstl.org 
Catholic Charities of DC Kathryn.Harrington@CatholicCharitiesDC.org 
Catholic Charities judyb@catholiccharitiesdov.org 
Catholic Charities Spokane jeppinga@ccspokane.org 
Catholic Legal Immigration Network mwilliams@cliniclegal.org 
Catholic Medical Mission Board mgalbraith@cmmb.org 
Catholic Relief Services egriffin@crs.org 
  kmoul@crs.org 
  jrivera@crs.org 
  jhardy@crs.org 
  tprice@crs.org 
  kposniak@crs.org 
  lsheahen@eme.crs.org 
  cbrennan@crsindia.org 
  ddevoe@crsearo.org 
  rfieser@crs.org.gt 
  lhartill@waro.crs.org 
Catholics for a Free Choice media@catholicsforchoice.org 
Cato Institute lharrington@cato.org 
  ssemeleer@cato.org 
  amast@cato.org 
  jgrier@cato.org 
  losio@cato.org 
  cbrown@cato.org 
CDC Foundation kruddon@cdc.gov 
  dgu7@cdc.gov 
Cedars-Sinai Medical Center janet.keller@cshs.org 
  sandy@prpacific.com 
  cynthia.harding@cshs.org 
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  simi.singer@cshs.org 
Center for a New American Dream mary@newdream.org 
Center for Arms Control tsharp@armscontrolcenter.org 
Center for Arts Educations communications@cae-nyc.org 
Center for Asian American Media mediafund@asianamericanmedia.org 
  don@asianamericanmedia.org 
  michella@asianamericanmedia.org 
Center for Biological Diversity tcurry@biologicaldiversity.org 
  juliem@biologicaldiversity.org 
  lmillet@biologicaldiversity.org 
  amirocha@biologicaldiversity.org 
  kshields@biologicaldiversity.org 
Center for Community Change gjones@www.communitychange.org 
Center for Economic and Policy Research barber@cepr.net 
  beeton@cepr.net 
Center for Excellence in Education mpalmer@cee.org 
Center for Health, Environment and 
Justice dianna@chej.org 
Center for Law and Social Policy cmaster@clasp.org 
Center for National Policy lpackard@cnponline.org 
  zwarrender@cnponline.org 
Center for Policy Alternatives bhorn@cfpa.org 
  npolt@cfpa.org 
Center for Responsive Politics  press@crp.org 
Center for Science in the Public Interest lsl@cwp.org 
Center for Strategic and International 
Studies aschwartz@csis.org 
Center on Budget and Policy Priorities bazie@cbpp.org 
  spillane@cbpp.org 
CENTERSTAGE alarimore@centerstage.org 
  sdavis@centerstage.org 
Center Stage  erin.rodman@richmondcenterstage.com 
Champions for Life karend@billglasscfl.org 
  kevinj@billglasscfl.org 
Channel One Food Bank charlabuncher@channel-one.org 
Charlotte Rescue Mission eju@charlotterescuemission.org 
Chattanooga Area Food Bank gpaul@chattfoodbank.org 
Chesapeake Bay Foundation cepes@cbf.org 
  jsurrick@cbf.org 
  kdonaldson@cbf.org 
Chesapeake Bay Trust alevi@cbtrust.org 
Chicago Anti-Hunger Federation dgibbons@antihunger.org 
Chicago Botanic Garden mschuler@chicagobotanic.org 
  gciaccio@chicagobotanic.org 
  jmccaffrey@chicagobotanic.org 
Chicago Cares kkappel@chicagocares.org 
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  mallegretti@chicagocares.org 
Chicago Youth Centers holly.aker@chicagoyouthcenters.org 
  kate.chappell@chicagoyouthcenters.org 
Child Abuse Prevention Foundation teresa@capfsd.org 
Child Advocates dena.miller@childadvocates.org 
Child Welfare League of America jjohnson@cwla.org 
Childhaven andreas@childhaven.org 
  lisay@childhaven.org 
Childreach/Plan USA carol.donnelly@planusa.org 
Children International dkitchen@children.org 
Children of the Night llee@childrenofthenight.org 
Childcare Worldwide smiddleton@childcareworldwide.org 
Children's Aid Society ellenl@childrensaidsociety.org 
  emilyc@childrensaidsociety.org 
Children's Cancer Center tfreriks@childrenscancercenter.org 
Children's Cancer Research Fund mkrance@childrenscancer.org 
Children's Cancer Society kdubois@e-cca.org 
Children's Defense Fund eshelleby@childrensdefense.org 
Children's Health Fund gaschang@chfund.org 
Children's Heartlink audrey@childrensheartlink.org 
Children's Home Society liz.bruner@chsfl.org 
Children's Hope Chest dward@hopechest.org 
Children's Hospital Association allison.broadgate@seattlechildrens.org 
Children's Hospital of Philadelphia salis@email.chop.edu 
  mccool@email.chop.edu 
Children's Hospital of Orange County dalmazan@choc.org 
  mogarcia@choc.org 
  cnavejas@choc.org 
Children's Hunger Fund fred@childrenshungerfund.org 
Children's Medical Research Initiative lisa-nowell@ouhsc.edu 
Children's Memorial Hospital jpesch@childrensmemorial.org 
  cjames@childrensmemorial.org 
  kkeenan@childrensmemorial.org 
  klabok@childrensmemorial.org 
Children's Museum of Manhattan philip@groupgordon.com 
Children's Museum of Richmond lhailey@c-mor.org 
Children's National Medical Center pdarte@cnmc.org 
  edammeye@cnmc.org 
  jleische@cnmc.org 
  jtorch@cnmc.org 
Children's Organ Transplant Association kim@cota.org 
Children's Rights ciseli@childrensrights.org 
Children's Wish Foundation brendaw@childrenswish.org 
Christian Children's Fund elwhinnery@ccfusa.org 
  jrharter@ccfusa.org 
Christian Foundation for Children and LorettaK@cfcausa.org 
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Aging 
Christian Reformed World Relief 
Committee degraffb@crcna.org 
Christopher and Dana Reeve Foundation media@ChristopherReeve.org 
Cincinnati Parks Foundations jude.johnson@cincinnati-oh.gov 
Cincinnati Symphony publicrelations@cincinnatisymphony.org 
City Harvest Inc. hwallace@cityharvest.org 
City of Hope ralt@coh.org 
  sle@coh.org 
  jhealy@coh.org 
  RoNichols@coh.org 
  hso@coh.org 
City Parks Foundation pcraft@cityparksfoundation.org 
Civic Ventures sweiss@civicventures.org 
  jcoate@civicventures.org 
  jnusbaum@fenton.com 
Cleveland Clinic Foundation phillih@ccf.org 
  bastl@ccf.org 
  johnsm@ccf.org 
  williad@ccf.org 
  dyere@ccr.org 
  thompsc4@ccr.org 
  foremae@ccr.org 
  heasles@ccf.org 
  sheile@ccf.org 
  kiskaa@ccf.org 
  santiar@ccf.org 
  guzzon@ccf.org 
  kolonib@ccf.org 
Community Food Bank of New Jersey mnigro@njfoodbank.org 
Community Television of S California 
(KCET) congo@ampmedia.org 
  vasquez@ampmedia.org 
  bishop@ampmedia.org 
  martines@ampmedia.org 
  romo@ampmedia.org 
Compassion International jkoshy@us.ci.org 
Conservation Fund vvaughan@conservationfund.org 
Covenant House tmanning@covenanthouse.org 
CREATE Foundation jan@createfoundation.com 
CRISTA Ministries melanie.milonas@blackbaud.com 
Crohn's & Colitis Foundation of America alevine@ccfa.org 
Cystic Fibrosis Foundation lfink@cff.org 
I Have A Dream Foundation ndong@ihaveadreamfoundation.org 
International Planned Parenthood 
Federation/Western Hemisphere Region lzaks@ippfwhr.org 
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Jane Goodall Institute ngandelman@janegoodall.org 
Jewish National Fund sroffe@jnf.org 
KaBOOM! arisso@kaboom.org 
Lupus Foundation of America peters@lupus.org 
I Have a Dream Foundation lbustamante@mprm.com 
The Sulzbacher Center for the Homeless colleenfarris@tscjax.org 
The Iacocca Foundation info@iacoccafoundation.org 
Ida Cason Callaway Foundation corporaterelations@callawaygardens.com 
  info@callawaygardens.com 
Idaho Conservation League jhayes@wildidaho.org 
  sdrumheller@wildidaho.org 
  lkincannon@wildidaho.org 
  mwhitaker@wildidaho.org 
IDEX info@idex.org 
I.H.S. info@IHS-hawaii.org 
IMA World Health  communications@interchurch.org 
Imagine Children's Museum info@ImagineCM.org 
  KimberleeV@ImagineCM.org 
Imagine It! Children's Museum of Atlanta lisa.bokovoy@imagineit-cma.org 
Immune Deficiency Foundation idf@primaryimmune.org 
Immunization Action Coalition admin@immunize.org 
In Defense of Animals mike@idausa.org 
In Touch Mission International itmi@intouchmission.org 
Indiana Historical Society CorporateRelations@indianahistory.org 
  ihspress@indianahistory.org 
  pr@indianahistory.org 
Indiana State Museum Foundation mburrows@dnr.in.gov 
Indianapolis Museum of Art media@imamuseum.org 
  corporaterelations@imamuseum.org 
Indianapolis Symphony Orchestra tnorthcutt@IndianapolisSymphony.org 
Indianapolis Zoo publicrelations@indyzoo.com 
Infant Crisis Services info@infantcrisis.org 
Infant Welfare Society of Chicago rejebiang@infantwelfare.org 
INFORM cardona@informinc.org 
  mclellan@informinc.org 
Initiative Foundation ahollenhorst@ifound.org 
  mkilian@ifound.org 
INMED Partnerships for Children contact@inmed.org 
Inner-City Scholarship Fund information@icsf-nyc.org 
InnVision the Way Home Nmchenry@InnVision.org 
IN-SIGHT cbutler@in-sight.org 
  jgunn@in-sight.org 
  info@in-sight.org 
Inspiration Corporation info@inspirationcorp.org 
  jpfeiffer@inspirationcorp.org 
Institute for Agriculture and Trade Policy dwiehoff@aitp.org 
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  blillston@iatp.org 
Institute for American Values info@americanvalues.org 
Institute for Community Economics info@iceclt.org 
Institute for Educational Advancement IEAgifted@edcationaladvancement.org 
Institute for Foreign Policy Analysis mail@ifpa.org 
  DCMail@ifpa.org 
Institute for Global Engagement info@globalengage.org 
  dhoover@globalengage.org 
Institute for Humane Studies jburden2@gmu.edu 
  pashby@gmu.edu 
Institute for Justice jkramer@ij.org 
  lknepper@ij.org 
Institute for Policy Studies info@ips-dc.org 
Institute for Student Achievement ldebuys@isa-ed.org 
  drubino@isa-ed.org 
Institute for Transportation & 
Developmental Policy mobility@itdp.org 
  agauthier@itdp.org 
Institute for Women's Policy Research crum@iwpr.org 
  iwpr@iwpr.org 
  hindenach@iwpr.org 
The Institute of Contemporary Art ddesrochers@icaboston.org 
  crandall@icaboston.org 
Institute of Ecosystem Studies quillenl@ecostudies.org 
  freemanp@ecostudies.org 
  likensg@ecostudies.org 
Institute of Noetic Science mgilbert@noetic.org 
  vsimic@noetic.org 
  gatwood@noetic.org 
  tmitchell@noetic.org 
  deborahbreitbach@noetic.org 
  KathleenEricksonFreeman@noetic.org 
  Cjackson@noetic.org 
  Kthompson@noetic.org 
  bcox@noetic.org 
Institute of the Americas inquiries@iamericas.org 
Institute on Taxation & Economic Policy itep@itepnet.org 
InterAct Ministries info@interactministries.org 
InterAction ncarew@interaction.org 
  tshelton@interaction.org 
  efitzhugh@interaction.org 
  jmontgomery@interaction.org 
  tfleming@interaction.org 
Inter-American Dialogue ebrand@thedialogue.org 
  eburgess@thedialogue.org 
  rsimpson@thedialogue.org 
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Intercessors for America ifa@ifapray.org 
Intercollegiate Studies Institute media@isi.org 
  isiweb@isi.org 
The Interfaith Alliance Foundation info@interfaithalliance.org 
The Interfaith Center of New York rtimarchi@interfaithcenter.org 
Interfaith Community Services preiber@interfaithservices.org 
  lchristensen@interfaithservices.org 
  cvaughan@interfaithservices.org 
Interfaith Housing Coalition IHCD@ihcdallas.org 
Interfaith Ministries for Greater Houston lkeels@imgh.org 
Interfaith Outreach & Community 
Partners lfranzen@iocp.org 
Interlochen Center for the Arts development@interlochen.org 
International AIDS Vaccine Initiative newsroom@iavi.org 
  lbeyer@iavi.org 
  rsteinhardt@iavi.org 
International Bible Society Lwaalkes@us.ibs-stl.org 
International Bible Society Foundation pg-ibsf@usa.ibs.org 
International Board of Jewish Missions amolam@ibjm.org 
International Campaign for Tibet info@savetibet.org 
International Center for Journalists editor@icfj.org 
  darteaga@icfj.org 
  smoshavi@icfj.org 
International Center for Research on 
Women sbunch@icrw.org 
International Center of Photography info@icp.org 
  dthornton@icp.org 
International Child Care ICCUSA@intlchildcare.org 
International Children's Care info@forhiskids.org 
International Children's Fund info@ICFAID.org 
International Children's Heart Foundation MaryBrown@babyheart.org 
International Christian Concern superadmin@persecution.org 
  icc@persecution.org 
International Christian Ministries info@icmusa.org 
International Disaster Emergency Service ides@ides.org 
International Eye Foundation ief@iefusa.org 
  info@iefusa.org 
International Fibrodysplasia Ossificans 
Progressiva Association together@ifopa.org 
International Foundation of Hope info@ifhope.org 
International Fund for Animal Welfare kbranon@ifaw.org 
  ccutter@ifaw.org 
  bfrazier@ifaw.org 
  kmcconnell@ifaw.org 
  edouglass@ifaw.org 
International Game Fish Association hg@igfa.org 



Social Media in Nonprofit PR     65 
 
International Gay and Lesbian Human 
Rights Commission halizadeh@iglhrc.org 
  stobias@iglhrc.org 
International House ndavidson@ihouse-nyc.org 
International Institute for Christian 
Studies iics@iics.com 
International Institute of Rural 
Reconstruction, U.S. Office nyc-office@iirr-us.org 
International Justice Mission media@ijm.org 
International League for Human Rights info@ilhr.org 
  davidtambaryoh@cmetfreetown.org 
International Longevity Center-USA info@ilcusa.org 
  media@ilcusa.org 
  meganm@ilcusa.org 
International Mountain Biking 
Association markeller@imba.com 
  patti@imba.com 
  jenn@imba.com 
  pete@imba.com 
International Museum of Women info@imow.org 
  dannie@imow.org 
International Myeloma Foundation TheIMF@myeloma.org 
  sbattaglia@myeloma.org 
  kcox@myeloma.org 
  mkazakova@myeloma.org 
  jneedham@myeloma.org 
  arich@myeloma.org 
International Orthodox Christian 
Charities relief@iocc.org 
International Peace Academy (Institute) ipi@ipist.org 
  messer@ipinst.org 
International Physicians for the 
Prevention of Nuclear War ippnwbos@ippnw.org 
  amorizono@ippnw.org 
International Primate Protection League info@ippl.org 
International Relief Teams info@irteams.org 
International Rivers info@internationalrivers.org 
  tim@internationalrivers.org 
International Teams info@iteams.org 
International Women's Health Coalition communications@iwhc.org 
  kcastagnaro@iwhc.org 
  wwelshimer@iwhc.org 
  ssmith@iwhc.org 
International Youth Foundation youth@iyfnet.org 
  jim@iyfnet.org 
Interplast sara@interplast.org 
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Interreligious Foundation for Community 
Organization ifco@igc.org 
InterServe USA cd@ludlow.net 
  alexcoffin@mindspring.com 
  matti@legacyroad.com 
Interstitial Cystitis Assoc. icamail@ichelp.org 
Intrepid Sea, Air & Space Museum klynn@rubenstein.com 
Iowa Citizens for Community 
Improvement kristin@iowacci.org 
  katie@iowacci.org 
Ipas usprogram@ipas.org 
  ipas_publications@ipas.org 
  sherkk@ipas.org 
Irving Cares, Inc. jblack@irvingcares.org 
Isabella Stewart Gardner Museum press@isgm.org 
ISEF Foundation isefadmin@isef.org 
Islamic Relief USA pr@irw.org 
  natasha@irw.org 
Island Alliance info@islandalliance.org 
Island Institute inquiry@islandinstitute.org 
Island Press info@islandpress.org 
  press@islandpress.org 
  policy@islandpress.org 
IslandWood Davidh@islandWood.org 
  kenm@islandwood.org 
ISOH/Impact ministries@isohimpact.org 
Israel Cancer Assoc. USA icausa@icausa.org 
Israel Cancer Research Fund mail@icrfny.org 
Israel Children's Centers info@israelchildren.org 
Israel Special Kids Fund IsraelSpecialKid@aol.com 
Izaak Walton League of America oa@iwia.org 
  chapters@iwia.org 
Jack Van Impe Ministries International jvimi@jvim.com 
Jackie Robinson Foundation dorothy@jhalliance.org 
The Jackson Laboratory  news@jax.org 
Jacksonville Humane Society events@jaxhumane.org 
Jacob Burns Film Center inquiries@burnsfilmcenter.org 
  rsampogna@burnsfilmcenter.org 
  apopper@burnsfilmcenter.org 
  dtreco@burnsfilmcenter.org 
  sobrien@burnsfilmcenter.org 
Jacob's Pillow Dance mhulbert@jacobspillow.org 
  skeyes@jacobspillow.org 
James A. Michener Art Museum ksmotrich@michenerartmuseum.org 
  info@jsballet.org 
Jamestown Foundation pubs@jamestown.org 
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Jane Addams Peace Association japa@igc.org 
Japan Society aakeura@japansociety.org 
  kshiobara@japansociety.org 
Japanese American National Museum ckomai@janm.org 
Japanese Cultural Center of Hawaii coleon@jcch.com 
Jazz Aspen Snowmass jazzaspen@jazzaspen.org 
Jazz at Lincoln Center nlumpress@jalc.org 
  bwilon@jalc.org 
  jsarles@jalc.org 
JBI International admin@jbilibrary.org 
JCC Assoc. info@jcca.org 
  janetelam@jcca.org 
  anneisen@jcca.org 
  miriam@jcca.org 
JCC MetroWest ckolbeck@jccmetrowest.org 
  mallen@jccmetrowest.org 
  jrubin@jccmetrowest.org 
  cmcconnell@jccmetrowest.org 
  lkampel@jccmetrowest.org 
  aasimmer@jccmetrowest.org 
Jeffco Action Center office@jeffcoac.org 
Jeffrey Modell Foundation info@jmfworld.org 
Jerusalem Fellowship jf@aish.com 
The Jerusalem Foundation info@jfoundation.com 
  evals@jerusalem-foundation.com 
Jewelers for Children david@jewelersforchildren.org 
Jewish Center for Community Services lauriegross@jccs.org 
Jewish Communal Fund info@jewishcommunalfund.org 
Jewish Community Association of Austin emily.cohen@shalomaustin.org 
  rclark@ald.org 
  megan.flowers@shalomaustin.org 
  lisa.gooddame@shalomaustin.org 
  sara.rubin@shalomaustin.org 
Jewish Community Center in Manhattan info@jccmanhattan.org 
Jewish Community Center of Mid-
Westchester cucec@jccmw.org 
Jewish Community Center of San 
Francisco info@jccsf.org 
Jewish Community Center of Chicago jlevenberg@gojcc.org 
Jewish Community Federation of 
Louisville petera@jcfl.com 
  phylliss@jcfl.com 
  jfed@iglou.com 
Jewish Family & Career Services of 
Atlanta info@jfcs-atlanta.org 
Jewish Family Service of Los Angeles lbrooks@jfsla.org 
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  skelly@jfsla.org 
Jewish Federation of Broward County info@jfsbroward.org 
Jewish Federation of Central New Jersey intake@jfscentralnj.com 
Jewish Federation of Cincinnati kflayhart@ifedcin.org 
JF. Greater Buffalo info@jfedbflo.com 
JF. Of Greater Dallas dbottos@jfgd.org 
JF. Of Greater Hartford info@jewishhartford.org 
JF. Of greater Indianapolis info@jfgi.org 
JF. Of Greater Los Angeles PR@JewishLA.org 
JF. Of Greater Middlesex County info@jf-gmc.org 
JF. Of Greater Monmouth County info@jewishmonmouth.org 
JF. Of Greater Phoenix jfred@jewishphoenix.org 
  jcrc@jewishphoenix.org 
JF. Of Greater Seattle info@jewishinseattle.org 
JF. Of Orange County info@jfoc.org 
JF. Of Rhode Island dana@JFRI.org 
  mcooper@JFRI.org 
  kclarkson@JFRI.org 
JF. Of Southern Arizona cbaldein@jfsa.org 
JF. Of St. Louis admin@jewishinstlouis.org 
JF. Of the Greater San Gabriel and 
Pamona Valleys federation@jewishgpv.org 
Jewish Foundation for Group Homes info@jfgh.org 
Jewish Foundation for the Righteous jfr@jfr.org 
Jewish Fund for Justice info@jewishjustice.org 
Jewish Guild for the Blind guildpublicactions@jgb.org 
The Jewish museum pressoffice@thejm.org 
Jewish National Fund, US communications@jnf.org 
Jewish United Fund of Metropolitan 
Chicago jcrc1@juf.org 
Jewish Voice Ministries International mail@jvmi.org 
JFL Media info@jflmedia.com 
Jimmie Hale Mission info@jinnihalemission.com 
John 3:16 Mission spw@john316mission.org 
John Ball Zoological Society kbylund@johnballzoosociety.org 
John F. Kennedy Library Foundation foundation@jfklfoundation.org 
John Kilpatrick Ministries ministry@johnkilpatrick.org 
John Michael Kohler Arts Center sluckey@JMKAC.org 
John Muir Health Foundation foundation@johnmuirhealth.com 
John P. McGovern Museum of Health & 
Medical Science ahawley@thehealthmuseum.org 
John Stott Ministries info@johnstott.org 
John Wayne Cancer Institute development@jwci.org 
Jonathon's Place dhood@kidnet.org 
  acordova@kidnet.org 
Joni and Friends communications@joniandfriends.org 
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Jonsson Cancer Center Foundation jccfinfo@mednet.ucla.edu 
Joshua Frase Foundation tkeck@kmcproductions.com 
  info@joshuafrase.org 
Joslyn Art Museum arummel@joslyn.org 
  dhallquist@joslyn.org 
Joyce Theater Foundation csabbatino@joyce.org 
Judeo Christian Health Clinic kelly@judeochc.org 
Judicial Watch media@judicialwatch.org 
The Julian Center info@juliancetner.org 
Juliette Fowler Homes beckyn@fowlerhomes.org 
Juma Ventures davidd@jumaventures.org 
Jumpstart michael.mcwilliams@jstart.org 
Junior Achievement of Central Florida rrosenthal@volunteermatch.org 
Junior Blind of America info@juniorblind.org 
Junior Police Academy kleconte@JuniorPoliceAcademy.org 
Just One Life/Nefesh Achat B'Yisrael info@justonelife.org 
Kansas City Neighborhood Alliance tmueller@lisc.org 
Kansas City Rescue Mission pmasao@kcm.org 
Kansas City Starlight Theatre starlight@kcstarlight.com 
Kansas City Symphony ewilliams@kcsymphony.org 
Kansas Food Bank foodbankinfo@ksfoodbank.org 
Kansas Humane Society jcampbell@kshumane.org 
Kappa Kappa Gamma Foundation kkghq@kappa.org 
Kaufman Center marketing@kaufman-center.org 
  ksmithpr@earthlink.net 
KCET aglenn@kcet.org 
  programmarketing@kcet.org 
  llambert@kcet.org 
  jrobinson@kcet.org 
  cwilliams@kcet.org 
KCTS Television dadair@kcts.org 
KDUV michael@kduvfm.com 
Keep America Beautiful rwallace@kab.org 
  lkaufman@kab.org 
  jrobinson@cjpcom.com 
  jgreenwood@cjpcom.com 
Keep Indianapolis Beautiful dforsell@kibi.org 
Kempe Foudnation for the Prevention of 
Child Abuse & Neglect questions@kempe.org 
Kentucky Humane Society mray@kyhumane.org 
Kenyon College presleys@kenyon.edu 
KERA mfullwood@kera.org 
Keren-Or info@keren-or.org 
KETC tgates@ketc.org 
Key Life Network steve@keylife.org 
KICKSTART lcase@kick-start.org 
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  kleclere@kick-start.org 
Kickstart International info@kickstart.org 
Kids Across America marsha@kidsacrossamerica.org 
Kids Alive International kidsalive@kidsalive.org 
Kids House of Seminole, Inc. moroney@kidshouse.org 
Kidspace Children's Museum tgould@kidspacemuseum.org 
Kingdom Building Ministries laborers@kbm.org 
Kips Bay Boys & Girls Club jennifer.skoda@kipsbay.org 
Knoxville Zoological Gardens aswank@knoxville-zoo.org 
Koahnic Broadcast Corporation jmarshall@knoxville-zoo.org 
KOCE-TV member@koce.org 
Kokomo Rescue Mission tmatthews@rescuekokomo.org 
  csanburn@rescuekokomo.org 
  bgilbert@rescuekokomo.org 
KUSP steve@kusp.org 
L.A. Gay & Lesbian Center jkey@lagaycenter.org 
La Jolla Playhouse sshephard@ljp.org  
  rhagan@ljp.org 
Lake Area United Way dave.sikes@lauw.net 
  judy.terek@lauw.net 
Lalmba lalmba@lalmba.org 
Lamb & Lion Ministries lamblion@lamblion.com 
Lambda Legal lhardaway@lambdalegal.org 
  jhowe@lambdalegal.org 
  tmilan@lambdalegal.org 
  ebaer@lambdalegal.org 
The Land Institute theland@landinstitute.org 
Land Trust Alliance jwyerman@lta.org 
Lankenau Institute for Medical Research shanchukt@mihs.org 
Latin American Association main@latinamericanassoc.org 
  ndyste@latinamericanassoc.org 
  cobboffice@latinamericanassoc.org 
Lauritzen Gardens j.lemmerman@omahabotanicalgardens.org 
Lawrence Family Jewish Center dans@lfjcc.com 
Leader Dogs for the Blind bmoody@leaderdog.org 
Leadership Resources International lri@leadershipresources.org 
League for Animal Welfare lfaw@fuse.net 
League for American Bicycalists bikeleague@bikeleague.org 
  communication@bikeleague.org 
League to Save Lake Tahoe info@keeptahoeblue.org 
Learning Leaders info@learningleaders.org 
Literacy Assistance Center jons@lacnyc.org 
  lacpublications@lacnyc.org 
Literacy Chicago Bbenson@literacychicago.org 
  lmccaskill@literacychicago.org 
Literacy, Inc.  srodriguez@lincnyc.org 
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Lithuanian Mercy Lift lithuanianmercylift@yahoo.com 
Little Brothers Friends of the Elderly, 
Chicago Chapter pzeigen@littlebrotherschicago.org 
  nmarple@littlebrotherschicago.org 
Little League Baseball cdowns@littleleague.org 
  lvanauken@littleleague.org 
Little Light House mkelly@littlelighthouse.org 
  scrynes@littlelighthouse.org 
Little Shelter Animal Rescue and 
Adoption Center info@littleshelter.com 
Little Sisters of the Assumption Family 
Health Service contact@lsafhs.org 
Little Star Foundation info@littlestar.org 
Living Beyond Breast Cancer mail@lbbc.org 
Living Water International info@water.cc 
Liz Lerman Dance Exchange leew@danceexchange.org 
Lloyd Center for Environmental Studies jcornell@lloydcenter.org 
Loaves and Fishes Center jpfinley@lfcpdx.org 
Locks of Love info@locksoflove.org 
Loma Linda Univ jdsmith@ahs.llumc.edu 
  gcheatham@llu.edu 
  lquijano@llu.edu 
Lone Star Flight Museum flight@lonestarflight.org 
Long Beach Museum of Art edf@lbma.org 
Long Island Alzheimer's Fdn. info@liaf.org 
Long Island Cares info@licares.org 
Long Island Children's Museum mmangan@licm.org 
Long Wharf Theatre steven.scarpa@longwharf.org 
Los Angeles Alliance for a New 
Economy nafghani@laane.org 
  dbernal@laane.org 
  dfeingold@laane.org 
  ggood@laane.org 
  jgoodheart@laane.org 
The Los Angeles Conservancy colnick@laconservancy.org 
Los Angeles County Museum of Art publicinfo@lacma.org 
LA Free Clinic jmarsan@lafreeclinic.org 
LA Opera gmurphy@laopera.com 
  ekane@laopera.com 
  mlyons@laopera.com 
  khenshaw@laopera.com 
  joelrich@laopera.com 
  cbloom@laopera.com 
  mrice@laopera.com 
  nbrady@laopera.com 
  aibrahim@laopera.com 
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LA Philharmonic acrane@laphil.org 
  lbellamore@laphil.org 
LA Regional Foodbank dhoffman@lafoodbank.org 
Louisiana SPCA andrew@la-spca.org 
Louisville Orchestra bsidio@louisvilleorchestra.org 
Louisville Zoo Foundation kara.bussabarger@louisvilleky.gov 
Love A Child, Inc. info@LAChaiti.org 
Loving Grace Ministries loving@lovinggrace.org 
Lowcountry Food Bank mcoombes@icfbank.org 
  mwilliamson@icfbank.org 
  dgray@icfbank.org 
  slivingston@icfbank.org 
Lowell Lundstrom Ministries ashimer@aol.com 
Lowell Observatory steele@lowell.edu 
The LPGA Foundation media@lpga.com 
Luis Palau Assoc. craig.chastain@palau.org 
Lung Cancer Alliance info@lungcanceralliance.org 
The Lustgarten Fdn. For Pancreatic 
Cancer Research kjohnke@cablevision.com 
Lutheran Bible Translators info@LBT.org 
Lutheran Community Fdn. contact@TheLCF.org 
Lutheran Heritage Fdn.  info@lhfmissions.org 
Lydia Patterson Institute info@lydiapattersoninstitute.org 
Lydia's House info@lydiashouse.org 
Lymphoma Research Fdn.  lrf@lymphoma.org 
Lynn Sage Cancer Research Fdn.  jwarnerb@nmh.org 
Lyric Opera of Chicago mkrance@lyricopera.org 
  jzimmerman@lyricopera.org 
Meals on Wheels mowaa@mowaa.org 
Modest Needs Foundation meda.realtions@modestneeds.org 
Multiple Myeloma Research tclevenger@continuumhealthcare.com 
Myasthenia Gravis Foundat. mgfa@myasthenia.org 
NARSAD ksimone@narsad.org 
4-H Council lgarner@fourhcouncil.edu 
Nat. Alliance Mental Illness christinea@nami.org 
Nat. Breast Cancer Coalition sducat@stopbreastcancer.org 
Nat. Center for Family Literacy don_lucey@harlequin.ca 
  cblanton@famlit.org 
Children media@ncmec.org 
  mdemeo@cusa.canon.com 
  hhasay@cusa.canon.com 
Nat. Childhood Cancer Found. sally.charney@CureSearch.org 
Nat. Credit Union Foundation sbosack@ncuf.coop 
Nat. Disaster Search Dog Found. margaret@ndsdf.org 
Nat. Federation of the Blind pmaurer@nfb.org  
  cdanielsen@nfb.org 
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Nat. Foundation Cancer Research sdeane@nfcr.org 
Nat. Found. Teaching Entrepreneur. comptwp@aol.com 
Nat. Military Family Association publicrelations@nmfa.org 
Nat.Osteoporosis Foundation molly@nof.org 
  communications@nof.org 
National Sleep Foundation ltumminello@sleepfoundation.org 
National Urban League aseybert@nul.org 
  rclemons@nul.org 
Natural Resources Defense Council jcoifman@nrdc.org 
  jbovey@nrdc.org 
  jlass@nrdc.org 
  eyoung@nrdc.org 
  pgutis@nrdc.org 
  cnoble@nrdc.org 
Nature Conservancy jaustin@tnc.org 
  ddadurka@tnc.org 
  vmartin@tnc.org 
Network For Good katya.andresen@networkforgood.org 
  Cindy.Ricco@hanesbrands.com 
  Jennifer.Leonard@hanesbrands.com 
Northwest Medical Teams Internat. bagnew@medicalteams.org  
  lee@thekellergroup.com  
Maccabi USA/Sports for America jsinger@maccabiusa.com 
  amonson@maccabiusa.com 
MacPhail Center for Learning noll.cassie@macphail.org  
  smetana.cathy@macphail.org  
Madison's Children's Museum shoecherl@madisonchildrensmuseum.org 
  bbaker@madisonchildrensmuseum.org 
Madison Square Boys and Girls Club kwright@madisonsquare.org  
MADRE media@madre.org 
Maine Audubon Society etipton@maineaudubon.org  
  acolvin@maineaudubon.org  
Maine Community Foundation clittle@mainecf.org  
  lreed@mainecf.org 
Maine Initiatives susan@maineinitiatives.org 
Maine Public Broadcasting Network kshortall@mpbn.net 
Maine Sea Coast Mission srichards@seacoastmission.org 
Make the Road New York mediacontact@maketheroad.org  
MaliVai Washington Kids Found. ashley@malwashington.com 
  Terri@malwashington.com 
Mama's Kitchen denise@lemonadepr.com 
Manchester College mlbenjamin@manchester.edu  
  jskornegay@manchester.edu 
Manhattan Instit. For Policy Research tcamacho@manhattan-institute.org 
  communications@manhattan-institute.org 
  bsweeney@manhattan-institute.org  
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Manhattan Theater Club questions@mtc-nyc.org  
MANNA FoodBank mannafb@secondharvest.org  
Maoz Israel maozusa@maozisrael.org  
Maranatha Volunteers International MediaCenter@maranatha.org  
Marcus Jewish Community Center pam.morton@atlantajcc.org  
Marian House kallston@marianhouse.org  
Marijuana Policy Project Found. bmirken@mpp.org  
  DBernath@mpp.org  
The Marin Community Food Bank info@marinfoodbank.org  
Marine Biological Laboratory press@nature.com 
  comm@mbl.edu 
Marine Corps Heritage Foundation csloan@susandavis.com  
  cvassil@susandavis.com  
  Michelle@susandavis.com  
  creichel@susandavis.com  
Marine Corps Scholarship Found. anna.cowell@mcsf.org  
Marine Mammal Center oswaldj@tmmc.org 
  eerkensm@tmmc.org 
Mario Murillo Ministries mario@mariomurillo.com  
Mark Morris Dance Group christy@mmdg.org  
Mark Twain House & Museum Augusta.Girard@marktwainhouse.org 
Market Foundation mktfoundation@pikeplacemarket.org  
Market Street Mission gdscott@marketstreet.org  
The Marrow Foundation patientinfo@nmdp.org 
Martha O'Brian Center info@marthaobryan.org 
Marwen astyer@marwen.org  
Maryland Food Bank pon@mdfoodbank.org  
  yetman@mdfoodbank.org  
The Maryland Mentoring Partnership rneely@marylandmentors.org  
Maryland Science Center Todd@Himmelrich.com   
Maryland SPCA efinton@mdspca.org  
Mary's Center for Maternal/Child Care lvanegas@maryscenter.org  
  ypeiker@maryscenter.org  
Masonic Home for Children crichards@mhc-oxford.org  
Masonic Hones of California communications@mhcuc.org  
Masonic Medical Research Lab. kamp@mmrl.edu 
The Masorti Foundation raisrael@jtsa.edu  
  marom@masorti.org  
MASS MoCA katherine@massmoca.org > 
Mass. Audubon Society jkruse@massaudubon.org  
Mass. Historical Society jtaylor@masshist.org  
Mass. Horticulture Society bfeige@masshort.org  
  lweatherall@masshort.org 
MassINC kmchugh@massinc.org  
Maui Arts & Cultural Center barbara@mauiarts.org> 
Mautner Project lcalman@mautnerproject.org 
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Maxfund Animal Adoption marketing@maxfund.org 
Maymont Foundation crosenberg@maymont.org  
  cmurray@maymont.org  
MAZON-Jewish Response to Hunger mazonmail@mazon.org  
McCallie rebnelson@mccallie.org  
McCallum Theatre rdarius@mccallum-theatre.org  
McCarter Theatre marketing@mccarter.org  
  dbauer@mccarter.org  
McHenry County PADS ddegraw@mchenrycountypads.com 
McNay loneill@tateaustinshahn.com 
  lkunz@tateaustinshahn.com 
McWane Science Center jevans@mcwane.org  
MEDA charris@mcwane.org  
  skomrosky@meda.net 
Media Research Center mrc@mediaresearch.org 
Medical College of Wisconsin mcwpa@mcw.edu  
Medical Development for Israel Schneiderchildrens@mdinyc.org  
Medical Mission Sisters SocietyCoordinator@medicalmissionsisters.org.uk 
Medical Missions for Children pbrady@mmissions.org  
Meet The Composer mmadigan@meethecomposer.org 
Mel Trotter Ministries landerson@meltrotter.org  
Melwood mehlmanj@mjbha.org  
  jadams@pgatourhq.com  
Memorian Hermann Foundation Media.Relations@memorialhermann.org  
Memphis Botanical Garden Found. jana.gilbertson@memphistn.gov  
Memphis Zoo jdodson@memphiszoo.org  
  demcadoo@menloschool.org  
Mentor St. Louis director@mentorstlouis.org  
MENTOR  bholmes@mentoring.org  
  mageeva@mentoring.org  
Mercatus Center cconko@gmu.edu 
Merce Cunningham Dance Co. avianna@merce.org 
Mercy Flight Center rhoham@mercyflightcentral.org 
  bsnyder@mercyflightcentral.org  
Mercy Flight Southeast angel@afse.org  
Mercy Housing kkaczor@mercyhousing.org  
  jkostka@mercyhousing.org  
Mercy Ships rickardd@mercyships.org  
  rickp@mercyships.org 
  dadelson@meritmusic.org  
Merola Opera Program press@sfopera.com  
  dmcelroy@sfopera.com  
Messenger International Media@MessengerInternational.org 
Methodist Children's Home mchksmith@hotmail.com  
  kpasha@mchwaco.org  
  jjump@mtso.edu  
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Metro Ministries bpugliano@metroministries.org  
  chultquist@metroministries.com  
  phollenbeck@metroministries.org  
Metropolitan Ministries tim.marks@metromin.org 
  anamaria.mendez@metromin.org 
MALDEF gduran@maldef.org  
Miami City Ballet nicolle@miamicityballet.org  
Miami Lighthouse jking@miamilighthouse.org  
Michigan Audubon Society radams@naturecenter.org  
Michigan Opera Theater kvd@motopera.org  
  dmitchell@motopera.org  
  laura@motopera.org  
  tshandor@motopera.org 
  mdeland@motopera.org  
  mitchycarter@sbcglobal.net 
  rjohnson@motopera.org  
  mhauser@motopera.org  
Middle East Fellowship gaby@mef-dc.org  
Middle East Institute communications@mideasti.org  
Middlebury bass@middlebury.edu  
  reberhar@middlebury.edu  
  tetchell@middlebury.edu  
  pfogg@middlebury.edu  
  dfoley@middlebury.edu  
  mjenning@middlebury.edu  
  keren@middlebury.edu 
  bkloman@middlebury.edu  
  mmckenna@middlebury.edu 
  nadeau@middlebury.edu  
  mpaine@middlebury.edu  
  ray@middlebury.edu  
  krizzo@middlebury.edu  
  mstadtmu@middlebury.edu  
  smarshal@middlebury.edu 
Midnight Mission oward@midnightmission.org  
Mid-Ohio Food Bank mofb@secondharvest.org  
Midwest Athletes Against Child Caner jpeshek@maccfund.org  
Mike Barber Ministries kristen@faze2.tv 
Mile High United Way mktg@unitedwaydenver.org  
Military Community Youth Ministries smayfield@mcym.org  
  erennich@mcym.org  
Millionair Club Charities deborahc@millionairclub.org  
Milton & Rose D. Friedman Found. info@friedmanfoundation.org  
  csparks@friedmanfoundation.org 
  andrew@friedmanfoundation.org 
Milwaukee Art Museum john.eding@mam.org 
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  elysia.borowy-reeder@mam.org  
Milwaukee Ballet jfennelly@100moneyspr,com 
Milwaukee Reperatory Theater cmoran@milwaukeerep.com  
MIND Research Institute jgatespr@yahoo.com  
The Minneapolis Foundation clanger@mplsfoundation.org  
  sbern@mplsfoundation.org  
  bborsheim@mplsfoundation.org  
  kmigely@mplsfoundation.org  
  ksattler@mplsfoundation.org  
The Minneapolis Institute of Art lnyman@artsmia.org 
  tpleshek@artsmia.org 
  awagener@artsmia.org 
Minneapolis Medical Research  rmarthaler@mmrf.org  
  jlieberman@mmrf.org 
Minnesota Advocates Human Rights kgaughan@advrights.org  
  sherder@advrights.org  
Minnesota Children's Museum kbreems@mcm.org 
Minnesota Environmental Fund campaign@mnenvirofund.org  
Minnesota Historical Society angela.casselton@mnhs.org  
  jessica.kohen@mnhs.org  
  joanna.danks@mnhs.org  
  kathryn.grimes@mnhs.org  
  lory.sutton@mnhs.org  
  marjorie.nugent@mnhs.org  
  megan.frederick@mnhs.org  
Minnesota International Center hkanlyn@umn.edu 
  lsalway@umn.edu  
  csteinbe@umn.edu  
Minnesota Medical Foundation T.Ayers@mmf.umn.edu  
  S.Borchardt@mmf.umn.edu  
  N.Endres@mmf.umn.edu  
  C.Henry@mmf.umn.edu 
  S.Johnson@mmf.umn.edu  
  B.LaMere@mmf.umn.edu 
  M.Lian-Anderson@mmf.umn.edu  
  J.Lijewski@mmf.umn.edu 
  D.Mueller@mmf.umn.edu  
  K.Pritchard@mmf.umn.edu  
  L.Schack@mmf.umn.edu  
  B.Spector@mmf.umn.edu  
Minnesota Opera lani@mnopera.org 
  mwalker@mnopera.org 
  Jnieman@mnopera.org  
  Kcastille@mnopera.org  
  Rschmidt@mnopera.org  
Minnesota Orchestra sbrown@mnorch.org  
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Minnesota Public Radio newsroom@mpr.org  
  jhaugh@mpr.org 
The Mint Museums carolyn.mints@mintmuseum.org 
  joelle.karout@mintmuseum.org 
  elizabeth.isenhour@mintmuseum.org  
  fred.dabney@mintmuseum.org  
  dean.jordan@mintmuseum.org  
Miracle Flights for Kids press@miracleflights.org  
Mississippi College lbobo@mc.edu  
  THarriso@mc.edu  
  Kanengis@mc.edu  
  Sun@mc.edu 
  May@mc.edu 
  Stamps@mc.edu 
Missoula Food Bank aaron@missoulafoodbank.org  
  dean@missoulafoodbank.org  
Missouri Historical Society dsj@mohistory.org  
  ead@mohistory.org  
  info@mohistory.org 
Monadnock Humane Society ronna@ne.rr.com  
Monell Chemical Senses Center media@monell.org  
Moody Bible Institute pr@moody.edu  
The Morgan Library pmilliman@themorgan.org  
  lebeln@ruderfinn.com  
  sho@themorgan.org  
  lydeckerk@ruderfinn.com  
The Morton Arboretum gtedesco@mortonarb.org  
MOSI Museum tanyav@mosi.org 
Mothers Against Drunk Driving mike.mcneil@gmmb.com  
  misty.moyse@madd.org  
  executivedirector@maddva.org 
Motion Picture and Television Fund press@honigcompany.com  
Mount Holyoke College jlavallee@mtholyoke.edu 
Mount Sinai  NewsMedia@mssm.edu 
The Mountain Institute jessiefeng@mountain.org 
  jmajerus@actionforenterprise.org 
Mountain Lion Foundation lynnsadler@mountainlion.org 
  karen@mountainlion.org  
Mountain State Legal Foundation wppendley@mountainstateslegal.com  
Mountains to Sounds Greenway Trust nancy.keith@mtsgreenway.org  
  cynthia.welti@mtsgreenway.org 
The Moyer Foundation sandy@moyerfoundation.org  
  katie@moyerfoundation.org  
MPTV Friends panterw@matc.edu  
Mr. Holland's Opus Foundation tricia@mhopus.org  
Ms. Foundation for Women ischneeweis@ms.foundation.org  
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  ebraune@ms.foundation.org  
  michelle@tennant.org  
  ehines@ms.foundation.org 
Museum of Arts and Science clane@moas.org  
Museum Contemporary Art San Diego dmontgomery@mcasd.org  
  ccaraska@mcasd.org  
Museum Contemporary Art L.A. ehinckley@rogersandcowan.com 
  lwinter@moca.org 
Museum of Discovery and Science jligas@mods.net  
  mjanetos@mods.net  
  twaldron@mods.net  
  skenneth@mods.net 
The Museum of Flight thuetter@museumofflight.org  
  tcashman@museumofflight.org 
Museum of the Moving Image pr@movingimage.us 
  domizioa@ruderfinn.com 
  tkawamoto@movingimage.us 
Museum of the Shenandoah  armel@shenandoahmuseum.org 
Music Center lbuckley@musiccenter.org  
  Sschaefer@musiccenter.org  
  mbobo@musiccenter.org 
  contact@musiccenter.org  
Music Conservatory of Westchester rachael@musiced.org  
Music Mission Kiev diane.mcmurrin@musicmissionkiev.org 
MusiCares christina.cassidy@grammy.com 
  jaime.sarachit@grammy.com 
MUST Ministries dcooper@mustministries.org  
  prigsby@mustministries.org 
Myositis Association theresa@myositis.org  
NAACP Legal Defense mgagarin@naacpldf.org  
NAFSA ursulao@nafsa.org  
Nasmith Memorial Basketball mburns@hoophall.com  
NALEO Education Fund malarcon@naleo.org  
  mfernandez@naleo.org  
NAMI darcyt@nami.org  
  kgay@nami.org  
  bobc@nami.org  
  christinea@nami.org  
  smarch@nami.org  
  davidt@nami.org  
  jenny@nami.org  
  ann@nami.org  
  chuck@nami.org  
  Wkarmol@nami.org  
Naples Botanical Gardens akessler@naplesgarden.org  
AARP media@aarp.org   
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  mmcwilliams@aarp.org 
  kmarma@aarp.org 
  gwatson@aarp.org 
  Rgooden@aarp.org 
  Rayuso@aarp.org 
  bvelasquez@aarp.org 
  kfielder@aarp.org 
  mpiercesmile@aarp.org 
  mtritsch@aarp.org 
  aparran@aarp.org 
  psjones@aarp.org 
  kmiller@aarp.org 
  bgarner@aarp.org 
  pcobb@aarp.org 
  swurfel@aarp.org 
  ctussey@aarp.org 
  aarpwy@aarp.org 
  lhalvorson@aarp.org 
  cmcleer@aarp.org 
  amcdonough@aarp.org 
  ablack@aarp.org 
  gfcardenas@aarp.org 
  dirwin@aarp.org 
  sschlinker@aarp.org 
  mdeagostino@aarp.org 
  kkeller@aarp.org 
  gmcdaniel@aarp.org 
  thylton@aarp.org 
  sgardner@aarp.org 
  skratz@aarp.org 
  dreville@aarp.org 
  jmargesson@aarp.org 
  kiapalucci@aarp.org 
  gmendel@aarp.org 
  AARPRI@aarp.org 
  cgualtieri@aarp.org 
  jbulen@aarp.org 
  tlundquist@aarp.org 
  asecrest@aarp.org 
Adopt-A-Classroom info@adoptaclassroom.org  
African Wildlife Foundation africanwildlife@awf.org  
Aidmatrix Foundation info@aidmatrix.org  
  keith_thode@aidmatrix.org 
Alpha-1 Foundation rcampbell@alphaone.org  
  kmasterson@alphaone.org 
Alzheimer's Foundation of America media@alzfdn.org 
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American Autoimmune Related Diseases 
Association aarda@aarda.org 
American Farmland Trust afoss@farmland.org 
  rguisse@farmland.org 
  jkirchner@farmland.org 
  jmorrill@farmland.org 
American Forests gmeyer@amfor.org 
  Sberriman@amfor.org 
  info@amfor.org 
American Health Assistance Foundation kherberger@ahaf.org 
  janthony@ahaf.org 
American Humane Association publicpolicy@americanhumane.org 
American Indian College Fund info@collegefund.org 
American Institute for Cancer Research communications@aicr.org 
American Leprosy Missions jcopeland@leprosy.org 
  amlep@leprosy.org 
American Near East Refugee Aid ldemarest@anera.org 
American Refugee Committee ThereseG@archq.org  
  archq@archq.org 
amfAR, The Foundation for AIDS 
Research monica.ruiz@amfar.org 
  bennah.serfaty@amfar.org 
  donald.kaplan@amfar.org 
Animal Legal Defense Fund media@aldf.org 
Animal Protection Institute press@bornfreeusa.org 
Animal Rescue Foundation info@arf.net 
Asthma and Allergy Foundation of 
America angel@aafa.org 
  melissa@aafa.org 
Believe in Tomorrow National Children's 
Foundation info@believeintomorrow.org 
Big Cat Rescue Corp Info@BigCatRescue.org 
A Contemporary Theatre communications@acttheatre.org 
A Noise Within marketing@anoisewithin.org 
A Place Called Home info@apch.org  
A.J. Muste Memorial Institute info@ajmuste.org 
AAA Foundation for Traffic Safety fmahlum@aaafoundation.org 
  asoule@aaafoundation.org 
AAUW Educational Foundation media@aauw.org 
The Abraham Fund Initiatives forsanh@abrahamfund.org 
The Academy of Natural Sciences belardo@ansp.org 
Academy of American Poets academy@poets.org 
Academy of Television Arts & Sciences 
Foundation rmesger@lippingroup.com 
  mathewpr@pacbell.net 
Academy of Vocal Arts dstuart@avaopera.org  
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Acadiana Outreach Center kwelleraoc@gmail.com 
Accelerated Cure Project for Multiple 
Sclerosis art@acceleratedcure.org 
Access Fund robb@accessfund.org 
  randy@accessfund.org 
ACCION USA ashaw@accion.org 
Achieve!Minneapolis escearcy@achieveminneapolis.org 
Achievement Centers for Children deborah.osgood@achievementctrs.org 
Acterra andreag@acterra.org 
  susim@acterra.org 
ActionAid International USA sandyk@actionaidusa.org 
Activated Ministries info@actmin.org 
Action Institute for the Study of Religion 
and Liberty jcouretas@acton.org 
Actors' Fund of America info@actorsfund.org 
Actors Theatre of Louisville Ccolliver@ActorsTheatre.org 
  Jczaja@ActorsTheatre.org 
  Bfreibert@ActorsTheatre.org 
  Lhankins@ActorsTheatre.org 
  Jseacat@ActorsTheatre.org 
  Kshepherd@ActorsTheatre.org 
The Adirondack Council info@adirondackcouncil.org 
Adirondack Museum sdineen@adkmuseum.org 
  kmoore@adkmuseum.org 
  ebarton@adkmuseum.org 
Adler Planetarium & Astronomy Museum PR@adlerplanetarium.org 
Admiral Nimitz Foundation young@nimitz-museum.org 
Adventures For Wish Kids rkam@afwkids.org 
Advocates for Children of New York info@advocatesforchildren.org  
Advocates for Youth marcela@advocatesforyouth.org 
Advocates International hhogye@advocatesinternational.org 
Affirmations Lesbian and Gay 
Community Center cvarner@goaffirmations.org 
  mcoleman@goaffirmations.org 
  klivingston@goaffirmations.org 
African Enterprise info@aeusa.org 
Africare tmusoke@africare.org 
After-School All-Stars mae@as-as.org 
Aga Khan Foundation information@aiglemont.org 
AIDS Action Committee of 
Massachusetts dsanchez@aac.org 
  ptwitchell@aac.org 
AIDS Emergency Fund ptyrone@aef-sf.org 
AIDS Research Alliance Vcummings@Aidsresearch.Org 
Air Force Aid Society dvosburg@afas.org 
Air Force Association ccurtis@afa.org 
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Air Force Enlisted Village landroche@afev.us 
Akron Art Museum bWilson@AkronArtMuseum.org 
  lKnapp@AkronArtMuseum.org 
Akron Community Foundation tboyes@akroncommunityfdn.org 
Akron-Canton Regional Foodbank katie@akroncantonfoodbank.org 
Alabama Shakespeare Festival mlewis@asf.net 
Alameda County Community Food Bank jcollin@accfb.org 
  media@accfb.org 
Alaska Conservation Foundation tadair@akcf.org 
The Alban Institute dpratt@alban.org 
Albany Institute of History & Art mossmh@albanyinstitute.org 
  purdyp@albanyinstitute.org 
All Children's Hospital Foundation millera@allkids.org 
  rosec@allkids.org 
  adamsr@allkids.org 
All Kinds of Minds media@allkindsofminds.org 
All Stars Helping Kids allyson@allstarshelpingkids.org 
Allentown Art Museum ZPeters@allentownartmuseum.org  
  SLHerb@allentownartmuseum.org 
Alley Cat Allies media@alleycat.org. 
Alliance for Aging Research media@agingresearch.org 
Alliance for Education kerry@alliance4ed.org 
Alliance for Justice Klandis@afj.org 
Ballet Hispanico coliveras@ballethispanico.org 
  rflores@ballethispanico.org 
Ballet San Jose lkopp@balletsanjose.org 
  mrosales@balletsanjose.org 
Baltimore & Ohio Railroad Museum agetz@borail.org 
Baltimore Community Foundation gwirtz@bcf.org 
The Baltimore Museum of Art amannix@artbma.org 
  klinton@artbma.org 
  spedroni@artbma.org 
Baltimore Symphony Orchestra prcontact@BSOmusic.org 
Baptist Medical & Dental Mission 
International lee@bmdmi.org 
Barbara Ann Karmanos Cancer Institute ellisp@karmanos.org 
  remingtl@karmanos.org 
Bard College pr@bard.edu 
Barnabas Foundation klayl@barnabasfoundation.com 
  ldyks@barnabasfoundation.com 
Barnard College kbeishei@Barnard.Edu 
  dhopson@Barnard.Edu 
  jkwong@Barnard.Edu 
  avine@Barnard.Edu 
Baton Rouge Area Foundation mverma@braf.org 
The Battery Conservancy mprete@thebattery.org 



Social Media in Nonprofit PR     84 
 
Bay Area Discovery Museum media@badm.org 
  jherrera@badm.org 
Brooklyn Botanic Garden communications@bbg.org 
  marketing@bbg.org 
Bruce Museum mike@brucemuseum.org 
  cynthiae@brucemuseum.org 
Buffalo Bayou Partnership tsmith@buffalobayou.org 
Buffalo Bill Historical Center leeh@bbhc.org 
Buffalo City Mission acalhoun@buffalocitymission.org 
Buffalo Philharmonic Orchestra mlazzaro@bpo.org 
  kateparrish1@gmail.com 
Building with Books jennifer.doron@buildingwithbooks.org 
The Bushnell amanda_guay@bushnell.org 
  carolyn_hebert@bushnell.org 
  Audrey_root@bushnell.org 
  beth_wik@bushnell.org 
Business Executives for National Security cbucher@bens.org 
  mdoubleday@bens.org 
Business for Social Responsibility web@bsr.org  
Business Leaders for Sensible Priorities info@sensiblepriorities.org 
Damon Runyon Cancer Research 
Foundation catherine.bright@damonrunyon.org 
  janet.egan@damonrunyon.org 
  michael.stiver@damonrunyon.org 
Diabetes Action Research and Education 
Foundation info@diabetesaction.org 
Earthjustice bsmith@earthjustice.org 
  twinckler@earthjustice.org 
  ksutcliffe@earthjustice.org 
  jsaylor@earthjustice.org 
  jmcmanus@earthjustice.org 
Epilepsy Foundation (National Office) pvanhaverbeke@aesnet.org 
  kmeadows@efa.org 
  jholloway@aesnet.org 
Episcopal Relief and Development mkamunanwire@er-d.org 
  clawrence@er-d.org 
Federation for American Immigration 
Reform imehlman@fairus.org 
  bdane@fairus.org 
First Candle / SIDS Alliance  laura.reno@firstcandle.org 
Fistula Foundation media@fistulafoundation.org 
Food Animal Concerns Trust jrossi@foodanimalconcerns.org 
Food for the Poor hughg@FoodforthePoor.com 
Freedom from Hunger astott@freedomfromhunger.org 
Friends of the Earth nberning@foe.org 
Friends of the Orphans info@friendsoftheorphans.org  
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Give Kids the World tinal@gktw.org 
  SusieS@gktw.org  
Glaucoma Research Foundation ajackson@glaucoma.org 
Global Impact janet.cave@charity.org 
Globus Relief sneu@globusrelief.org 
  mknight@globusrelief.org 
  lblack@globusrelief.org 
  mderr@globusrelief.org 
  deddington@globusrelief.org 
Grassroots International dmoss@grassrootsonline.org 
Guide Dog Foundation for the Blind jeff@guidedog.org 
Guiding Eyes for the Blind ldeutsch@guidingeyes.org 
  sdove@guidingeyes.org 
  mbrier@guidingeyes.org 
  lpress@guidingeyes.org 
  bethb@guidingeyes.org 
D.C. Central Kitchen bhunter@dccentralkitchen.org 
  mfriedman@dccentralkitchen.org 
  mfriedman@dccentralkitchen.org 
Dade Community Foundation benjamin.minkus@dadecommunityfoundation.org 
Daily Bread Food Bank Maureen@dailybread.ca 
  catherine@dailybread.ca 
  michael@dailybread.ca 
  Gabrielle@dailybread.ca 
Dallas Museum of Art MediaRelations@DallasMuseumofArt.org 
The Dallas Opera suzannec@dallasopera.org  
Dallas Zoological Society sgreene@dalzoo.org 
Black Tie Dinner, Inc. dgodfrey@blacktie.org 
  kward@blacktie.org 
  rbogle@blacktie.org 
  wcreson@blacktie.org 
  jfox@blacktie.org 
  jshore@blacktie.org 
  rguillard@blacktie.org 
Dare 2 Share Ministries jenmccullough@dare2share.org 
Dare to Care Food Bank denton@daretocare.win.net 
  tmwilson@daretocare.win.net 
  felicia@daretocare.win.net 
  sarah@daretocare.win.net 
Darkness to Light media@d2l.org 
  lturner@d2l.org 
Darrell Green Youth Life Foundation talia@darrellgreen.com 
Daughters of the American Revolution blandon@dar.org 
David Horowitz Freedom Center mwoodward@horowitzfreedomcenter.org 
Dawn Ministries inquiries@dawnministries.org 
The Elephant Sanctuary kate@elephants.com 



Social Media in Nonprofit PR     86 
 
U.S. Committee for Refugees and 
Immigrants pressrelease@uscridc.org 
United Animal Nations araymond@uan.org 
USO othompson@uso.org 
  jhanson@uso.org 
  mphillips@uso.org 
  tharrison@uso.org 
Variety - The Children's Charity of the 
U.S. ana@usvariety.org 
  murray@varietysocal.org 
  marynakagawamarti@thomson.net 
  laura@varietystl.org 
  celia@varietypittsburgh.org 
Vietnam Veterans Memorial Fund aarbogast@vvmf.org 
  lgough@vvmf.org 
Women's Funding Network cwinterton@wfnet.org 
Tacoma Art Museum arosso@tacomaartmuseum.org 
Tacoma Rescue Mission annae@trm.org 
Tampa Metropolitan Area YMCA ashley.packett@tampaymca.org 
Tampa's Lowry Park Zoo rachel.nelson@lowryparkzoo.com 
  dana.metz@lowryparkzoo.com 
Target Hunger cbcooper@targethunger.org 
Tarrant Area Food Bank andrea.helms@tafb.org 
Taxpayers for Common Sense steve@taxpayer.net 
The Tech Museum of Innovation lcroel@thetech.org 
Teen Living Programs niat@teenliving.org 
Telfair Museum of Art boylstonk@telfair.org 
Ten Chimneys Foundation smalone@tenchimneys.org 
  mtallman@tenchimneys.org 
  nick.delmolino@tetonscience.org 
Texas Heart Institute kwatson@heart.thi.tmc.edu 
Texas Public Policy Foundation ndruart@texaspolicy.com 
  dguenthner@texaspolicy.com 
Texas Public Radio albert@tpr.org 
Texas State Aquarium kralls@txstateaq.org 
The National D-Day Museum clem.goldberger@nationalww2museum.org 
The Senior Citizens League sbenton@tsclhq.org 
Treatment Advocacy Center press@treatmentadvocacycenter.org 
Trickle Up Programs jenniferp@trickleup.org 
U.S. Soccer Foundation dtyahla@ussoccerfoundation.org 
UMCOR umcor@gbgm-umc.org 
United for a Fair Economy bkeener@faireconomy.org 
  ckasica@faireconomy.org 
United Mitochondrial Disease Foundation cliff@umdf.org 
United Scleroderma Foundation jshmase@scleroderma.org 
V Foundation for Cancer Research smazur@jimmyv.org 
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Volunteer Match rrosenthal@volunteermatch.org 
Water Missions International lwine@watermissions.org 
Wheat Ridge anne@wheatridge.org 
  gail@wheatridge.org 
Wilderness Society kathy_westra@tws.org 
  dave_slater@tws.org 
  chris_lancette@tws.org 
  craigc@tws.org 
  kristen_brengel@tws.org 
  melyssa_watson@tws.org 
  melissa_kolwaite@tws.org 
  chris_mehl@tws.org 
  ben_beach@tws.org 
Wireless Foundation jcomer@wirelessfoundation.org 
World Concern rhondam@worldconcern.org 
World Education communications@worlded.org 
World Jewish Congress mschneider@wjcmail.org 
World Relief akaufmann@wr.org 
World Society for Protection of Animals ssherwin@wspausa.comn 
Y-Me National Breast Cancer 
Organization ckoenig@y-me.org 
Young Survival Coalition publicrelations@youngsurvival.org 
Osteogenesis Imperfecta Foundation thart@oif.org  
  hshapiro@oif.org 
Pajama Program  terri@pajamaprogram.org 
PanCAN jreeves@pancan.org 
Pearl S. Buck International cgrosso@pearlsbuck.org 
Project Concern International tstephenson@projectconcern.org  
Project Hope - The People-to-People 
Health Foundation rwalton@projecthope.org 
  meuceda@projecthope.org 
ProLiteracy Worldwide corpcomm@proliteracy.org 
Prostate Cancer Foundation sgrimes@prostatecancerfoundation.org 
Pulmonary Hypertension Association media@phassociation.org  
Recording for the Blind & Dyslexic media@rfbd.org 
Ronald McDonald House Charities jennifer.smith@us.mcd.com 
  molly.mckenna@us.mcd.com 
  lsloan@golinharris.com  
Save the Children mkiernan@savechildren.org  
  kconradt@savechildren.org 
  eburke@savechildren.org  
  dpratt@savechildren.org 
  wchristian@savechildren.org  
  sklaucke@savechildren.org  
Seva Foundation rwoodland@seva.org 
  asimon@seva.org 
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  asherts@seva.org 
  tamara@seva.org 
Skin Cancer Foundation emulvey@skincancer.org 
Smile Train info@smiletrain.org 
The OASIS Institute jbranham@oasisnet.org 
Oceana mmadina@oceana.org 
  mlittlejohn@oceana.org 
  smurray@oceana.org 
Ohio Environmental Council jack@theOEC.org 
The Ohio Masonic Home rmolen@ohiomasonichome.org 
OHR Somayach International RZCorlin@aol.com 
  osdetroit@gmail.com  
Ohr Torah Stone Colleges and Graduate 
Programs sima@ots.org.il 
Olbrich Botanical Society cbeam@cityofmadison.com 
  kplantenberg@cityofmadison.com 
  bswanson@cityofmadison.com 
  lkonowalskyj@cityofmadison.com 
  scybart@cityofmadison.com 
  skilmer@cityofmadison.com 
Old Dartmouth Historical Society eisherwood@micomm.com 
The Old Globe Theatre bbiegelsen@theoldglobe.org. 
  sara@oldwayspt.org 
Oldways Preservation Trust ecalegari@oldwayspt.org  
Omaha Performing Arts publicrelations@omahaperformingarts.org 
Omaha Symphony lpoppens@omahasymphony.org 
  mday@omahasymphony.org 
  jfranta@omahasymphony.org 
  jpettit@omahasymphony.org  
  csteele@omahasymphony.org 
Omaha's Henry Doorly Zoo marketing@omahazoo.com 
OMB Watch bgumm@ombwatch.org 
One Economy Corporation abonner@one-economy.com 
Open Door Mission jcayton@opendoorhouston.org  
Opera Colorado blathrop@operacolorado.org 
Opera San Jose waxman@operasj.org 
  spielberger@operasj.org 
Opportunity International DIngle@opportunity.org 
  SScott@tunheim.com 
OIF gieselmanl@oifoundation.org  
  williamsm@oifoundation.org  
Opus 118 jwalker@opus118.org 
Oral Health America liz@oralhealthamerica.org 
Orange County Community Foundation cragland@oc-cf.org 
Orange County Rescue Mission cgoss@rescuemission.org 
  cgoss@rescuemission.org 
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Ordway Center for the Performing Arts cshaver@ordway.org 
  twahman@ordway.org 
  Mcol@ordway.org 
  jrainvil@ordway.org 
  jjohnson@ordway.org 
  krye@ordway.org 
Oregon Ballet Theatre marketing@obt.org 
OEC adriennek@oeconline.org 
  jeremyg@oeconline.org 
PS1 press@ps1.org 
Pacific Northwest Ballet GTucker@pnb.org 
Page Education Foundation carolyn@page-ed.org 
PRI mikkelsen@museumoftheearth.org  
  sands@museumoftheearth.org  
The Paley Center for Media publicrelations@paleycenter.org 
Palm Beach Opera mywordsmith@bellsouth.net 
Parkinson's Action Network akrauss@parkinsonsaction.org 
Parrish Art Museum Fergusone@parrishart.org 
  Raynore@parrishart.org 
Partners in Health communications@pih.org 
  info@pih.org 
Rainforest Alliance gruethling@ra.org 
Raleigh Rescue Mission lesliec@raleighrescue.org 
RAND Corporation media@rand.org 
Randall's Island Sports Foundation Jonathan.Greengrass@parks.nyc.gov  
  Sabina.Ellentuck@parks.nyc.gov  
RAAP  jmcfadden@raap.org  
Raphael House lmarshall@raphaelhouse.com 
Rawhide Boys Ranch development@rawhide.org 
Reach Out and Read communications@reachoutandread.org 
Regional Plan Association npranger@rpa.org 
Resist christy@resistinc.org 
Charity Navigator media@charitynavigator.org 

 
 


